THE
MACARONI
. JOURNAL
Volume 52
No. 5

 September, 1970




e e 84 2%t

acaroni

Journal

B A B

L e M bk s i i e AR L A

PP Gk 2 & e

SEPTEMBER, 1970 |

VINCENT F. LA ROSA ]
ELECTED g
PRESIDENT :




TR T 0 TG | 3 O e R P r 0

i e i s o s e e e S e

The

acaroni Journal

SeptembEr Official publication of the National Macaroni Manujacturers Assoclation,

1970 139 North Ashland Avenue, Palatine, Hlinois, Address all correspondence

i Vol, 52 regarding advertising or editorial material to Robert M. Green, Editor,
No. 5 P.O. Box 336, Palatine, lllinois, 60067,

| ' O”}clrd
' President ...... T T T Vincent F. La Rosa _9” 3A¢' 3 jd sue:
f

Ist Vice Pres. vovvvvnnss Vincent DeDomenico
J 2nd Vice Pres, .. ... .+. ... .Frank Denby Allen Page
O Yo M sk ++« «Nicholas A. Rossl | e Annual Meeting ...oovvvvne . reromes 4
Exccutive Secretary ..... .+ .Robert M. Green
Director of Research ........ James J. Winston | Who Necds the Association? «..ovvvrvenvnenes . 3
What to do About Consumerism .........cevuue . 8
S | Directors Call 10 ACtion .iovesisasssssvans commswunaas 11
N -
§ Ea::':: rgrf: Horrigan Nicholas A. Rossi Durum Prospects—Fire at North Dakota Mill .... 14
“dward A, :
s X}::;gtpih'ﬁ:“ Il;[‘;lﬁ‘{‘;::“r:gy};‘:‘n“ Macaroni Mokes Sense/Cents ....ovveveevnnses 16
$ Central Area: Educating CONSUMETS +.vvevsvvarsrntsrnsanens 20
§ |— . ﬁlg{‘?{y‘ﬂ‘;ﬂg“ {gt\:r:e#cyil;i.m{\?illiums Improving Our Nutritional Image .........o00.. 23
_=-—._____§_ > L = Ralph S Comments on Iron .....ovvvvennnns SaE . 24 |
Wistern Area:

Paskey DeDomenico  Emest Scarpelli Curbing Rising Cosls ......ovveivirnninneinns 28

Vincent DeDomenico Robert William

A o Papers on Engincering and Maintenance ......... 32
]
a al - b Plans for IPACK-IMA .......ooouvens e 33
) Servio Arena John F. Ronald

Willoughby S. Dade  Jerome L. Tujaguc Egg Production—Index to Advertisers ........... 36
Seventy-one years {s a long time for a marri ﬁrvill B& %avis isi }\vlal‘“ ;I n&mmc, T
age se aymond Guerr bert S. Weiss
Eﬁ?&ﬁﬂ%&:ﬂgi&uﬂ since 1898 Rossotti en::lt?\et: ga&eq:;geu%?:gdmmﬂm fren Ma’iﬂ M. Karlin 6
Bia‘iwm for macaroni and its Sﬁfﬁdénn?dﬂﬁ" ol goour and six color offsct lithography lﬁl?;r;m{;hy 3 " ovar p ‘“h’
w:': :Ieg lf',rl::g t?:' t?fe ":fr utation we have acquired. w:;;?g‘e:lxg;rz;;p A(:fklge wzt{.am bmomf:lml o Vincent F. La Rosa was clected president of the Na-
offer flexible and versatile are made In heaven, but 11 (o, 'weknwm,h e Peter J, Viviano Horace P. Gioia tional Macaroni Manufacturers Assopciatio t the 66th
J i Gl Robert I. Cowen Lloyd E, Skinner A“:l':::ml Mecting. He ulcdgcd his full cffor{‘s ?or incdusl
Fred Spadafora C. Fred Mueller ceam g P T
Albert Ravarino C. W. Jack Wolfe Progress.

ROSSO'ITI lmmu mm" . Emanuelo Ronzoni, Jr. Louis S. Vagnino
‘-

EXECUTIVE OFFICES: NORTH BERGEN, N.J. 07047

Subscription rates

The Macaroni Journal Is registered with the U.S, Patent Office.
Domestlc $6.00 per year

Forsign 47,50 par yeor | Published monthy by the National Macaronl Manufacturars Asso-
Single Coples $1.00 each clation as lts officlal publication since May, 1919,
Back Coples $1.00 each Second-class postage paid at Applaton, Wisconsin,

{1hE . f  Seetemaer, 1970




S |
e I

sth ANNUAL MEETING

NATIONAL MACARONI MANUFACTURERS ASSOCIATION

T the 66th Annual Meeting of
NMMA, held at Whiteface Inn,
Lake Placid, New York, a new presi-

dent was elected. He is Vincent F. La

Rosa, a grandson of the founder of

V. La Rosa & Sons, Westbury, New
York. At the banquet when his election
Was announced, he stated that his life
has been spent in the macaroni busi-
ness, that he has high regard for his
colleagues and competitors, and he
pledged his full efforts for making the
Association an Instrument for progress
in the industry,

Other officers elected were Vincent
DeDomenico, Golden Grain Macaroni
Company, San Leandro, California,
first vice-president; Denby Allen, John
B, Canepa Company, Chicago, second
vice-president; and Nicholas Rossi,
Procino-Rossi Corporation, Auburm,
New York, third vice-president.

New directors elected to the Board
Include Willoughby S. Dade of Hershey
Foods Corporation, Alvin Karlin of LJ
Grass Noodle Company, and Lawrence
Willlams of The Creamelte Company,
The Board established requirements for

attendance and participation for its
membership.

President Honored

President Peter J, Viviano was pre-
sented a plaque and bound volumes of
the Macaroni Journal recording his ad-
ministration in appreciation of his serv-
ices. His wife, Josephine, was presented
with a matching set of flower arrange-
ments made of noodle dough created by
an artistic employee of German Village
Products, Ine., of Wauseon, Ohlo,

President Viviano, in reviewing the
state of the Industry, pointed to record
sales irn the past six months, but urged
industry cooperation in view of the
state of unrest In the country and be-
cause of militant minority groups. In
many of his points he asked the ques-
tion: “Who needs the Association!”
The answer: “You dol"

Consumarism

Thomas F. Roche of the offices of
Halfpenny, Hahn & Ryan observed that
too often in the past business has Ig-
nored soclal problems. He warned that
consumerism Is here to stay,

Nick Rossl added emphasis to the
need for business participation and en-
thuslasm in electing representatives
with the business point of view. He
noted that the cost of government has
gone from 10 percent of gross national
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for leadership end service,

product in 1930 to 33 percent In 1870,
The sociallsts in this country are mak-
Ing great strides, while business be-
comes the target for every 111,

Educating Consumers

Ted Sills and Elinor Ehrman gave a
strikingly effective audlovisual Presen-
tation on the product promotion con-
ducted for macaroni and noodle prod-
ucts by the National Macaroni Institute.
The Board of Directors urged the new
president to appoint a committee to
study the feasibility of combining the
financing of the Institute and Associa-
tion, inasmuch as objectives, staff, and
activitles are intertwined.

Glenna McGinnis, Food and Equip-
ment Editor of Woman's Duy magazine,
made a hit with her pointed comments
on consumers and how to educate

.them. She observed that not everybody
knows how to boil water; some people
just don't have the pot of the size
requested by macaroni manufacturers
or a colander for draining. There iz no
such thing as “an average woi.2a" and
manufacturers must give leadership
and guidance to the preparation of
thelr products through clear instruc-
tions on their packages and help from
magazines with recipes and directions,

Observations on Nutrition

Dr, D. Mark Hegsted had interesting
observations on nutrition and the in-
adequacy of general information about
many foods, He confessed to having
favorable leanings towards ceresls as
the answer to the world's food supply
problem in the face of an exploding
population,

Prasident Peter J, Viviane is awarded plogue

Dr. Hegsted stated that many indys.

ire ¢o.
iicking,
dairy industry, the citrus frujt segment,

€ gone
their own separate waoys and are gyf.
fering from poor image. Research ond

try groups in the food industry
operating together—in ment p

ete. Cereal products however hay

Joint promotion is needed,

The subject of increasing fron ep.
richment was brought up, and James
J. Winston, director of research for the

reported on studies that shoy.
ed that raising the level from 13 mg.
Pper pound to 39 mg. might affect the

shelf-life of macaron} and noedle prod-

taste may develop as well ag rancidity
due to the action of the iron on the fat
components In the product. He did not
think that macaroni products should be
compared to bakery googs and flour,

H-R-I Contest

H. Howard Lampman of the Durum
Wheat Institute announced plans for an
exciting hotel-restaurant-Institute con
lest for the restaurant and quantity
food service people, with cash prizs
for winning entries in sauces, cas-
seroles, side dishes and salads, Schedul-
ing would be planned for the Lenten
period, with the winner to attend the
summer convention,

Eddy Prevost, managing direcior of
the Quebec Provinclal Restaurai: As-
sociation, told what that organi ition
Is doing to train chefs and cooks .. the
Proper preparation of many fooc . in-
cluding pasta products, through s iools
and demonstrations,

Grocers Panel

A stimulating session on Grocer In-
dustry Trends, participated in by der
nard Paroly of Supermarkets Ge: -ral,
Harry Guest of Loblaw Grocet: rias,
and John Peters of Syracuse Food!iners
reviewed the gripes of consumers, -ules
reps, menufacturing managemont, and
the supermarket operator. The ' on-
Eensus was that most of the solutions to
these problems [nvolves good com-

‘munications,

Mansgement Matters

Denby Allen presented a formula for
profit management: Planning, Review-
ing, Organizing, Funding, Implement-
ing, Trimming, and Belling.

Frank B, Mercurlo, of the U, 8. D>
partment of Labor, reviewed considera-
tions of the Fair Labor Standards Act,
while Robert H. Kastengren of Runz-
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"i’rophies were awarded b

y Presiden

d Company told how to bet-
}II::m :;n::nl business travel expeinse;
through standard costing. Highlighla ol
these presentations will appear !; a
later issue of the Macaroni Journal.

A panel of Martin E. Coughlin,
Thomas J. Lipton; Guy R. Heckmtl.
Jr, Hershey Foods; and Vincent F;.‘m:
Rosa, reviewed traffic matters.
the increasing importance of this ur;n
and its Impact on costs, an active stan é
ing committee will be appointed, an
industry cooperation is urged in aup‘;
plying this group with informatlon an
dala to present an industry position on
traffic hearings, classification matters,
and freight rates which are bound to

up.

oy European Trip

" ere announced for a Euro

peE:la ::i:ln May of 1871, to attend a

land, visit
acaroni school in Switzer! R
':lnnts in Switzerland and northern A
Italy, and meet with macaroni man'l.:-
facla;rers from the Continent at the
IPACK-IMA Show in Milan.

Winter Meeting

The Winter Meeting will be he}d at
The Americana Hotel in Snnn I.;I:‘I'E
Puerto Rico, January 24-28, 1: ii:uro-
travel arrangements for both the e
pean trip and the Caribbean conve
tion will be sent out shortly. I

Soclal Scene

inner of the
On the soclal side, the w

Ted Sills Silver Trophy for low net lr;
golf was Mark Heffelfinger, low gros
ns Walter Villaume.

' :—ppliers who provided refreshmentl
nr‘.l good fellowship at the Supplicrs
Séclaln included the following:

A D M Milling Cnm_pnny
Amber Milling Division, G. T. A.

allas Egg Products Company

. Jas. Benincasa Company
;raibantif“’emer Lehara, Inc.
The Buhler Corporation

nt/Pavan
gl:}r‘:clscl Machine Corporation
DuPont Film Depariment
Faust Packaging Corporation
Henningsen Foods, Inc.
Hoskins Company

nternational Multifoods

D. Maldarl & Sons, Inc.

North Dakota Mill and Elevator

Win. H. Oldach, Inc.

Peavey Company Flour Mills

Rossotti Lithograph Corporation
Triangle Package Machinery Company
Vitamins, Inc.

Milton G. Waldbaum Company

Petar J. Viviene

SePTEMBER, 1970

by President Peter J. Viviano

lec-
has been two years since my e
ITtlon as president of the Nallﬁnnl
Macaroni Manufacturers Associa olr;i
Customarily, the oulg%ilng ::3:::1 all‘-nvip
an account of his s )
gll:;::e 8o much has happened in reccn;
years in the world, l;\ our (;ol:r;:n{l; &11:1!_
for that matter in the mac
Il to make some
try, it might be we g
future as
remarks about the
affect our thinking. References will bu:
made to the past In specific instance
that merit our attention. "
The National Macaronl Insti t:lhe
needs much more cooperation Irc;:;n hai
macaronl manufaciurers than ¥
h'een recelving, financially an: ﬂ_ l;'x :
, as only in this way cal
::;:e its services, enhance lm.u' ll::ntg:e,
enable us to find a place
::&m food marketplace where the

Who Needs the Association?

tition from other foids is ever
::::z:alng. I regret to report that tl::c;:
much progress hos been made ind .
direction. As a matter of fact, I ;m :
think we have added any manu f:
turers to our list of contributors in the
ast two years,
. 1 call your attention to the rjce
industry—I'm sure you all hnvebs;s:ir:
the progress they have made by ”uru|
ing together and uniting their effo tl:
This could be our number one compe b
tion. To glve you an example, even ;
my home we are using more rice in apbet:
of wmy protests, and I'm willing to e
the same thing is hoppening in yo
s Who Needs Us?

w I get the feeling that many
otsl%?emh:nufn?:lureru think the nssu;il?-
tlon needs them. This is a fallacy. efl
manufacturers are the ones who ne

(Continued on page 6)
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Who Needs the Association?—
(Continued from poge 5)

the association, The macaroni people
are the ones who need representation
in Washington on all levels such as
consumer affairs, fair trade practices,
Food and Drug, product standards con-
trol, all other government regulations,
and hundreds of other causes, including
stale regulatory controls and taxes.
Who needs thie Assoclation? You dol

Fortunately, we have an executive
secretary who s outstanding and a re-
search director who knows his way
around. For them to produce at peak
efficlency requires full cooperation and
direction from the manufacturers.
Much more could be done in the way
of cooperating with this staff.

Rapid Chunge

At the last convention in July, I men-
tioned that changes are taking place so
rapidly, none of us can realize their
speed. Only through the Assocliation
can we ever hope o keep abreast of
what is hnppening in business, iu the
country and in the world. So I repeat,
who needs whom?

In the past we also discussed the Im-
portance of reporting statistical infor-
mation so the industry would have a
reliable source of figures and facts. To
my knowledge only ten manufacturers
have reported to this date; and none
of the so-called large producers are in-
cluded. Apparently, no interest has yet
been shown. You will have to act fast
to keep it alive; otherwise this im-
portant activity will go down the drain.

All of you will recall that through
the consistent efforts of the Assoclation
we were successful In getting the Gov-
ernment lo Include macaroni products
in the ASCS give-away program, This
is the Agriculiural Stabilization and
Conservation Service for feeding the
indigent. There have already been
three bids let totaling some ten milllon
pounds. This has been a boon to the
industry, since so many plants have
increased production facilities during
the last two years that this is a good
way to siphon off the temporary excess.
This is another example of the Im-
portance of the Association. Who needs
the Assoclation? You dol

From word of mouth information, it
is appurent that many of the manufac-
turers have increased production this
year which would indicate that the
per capita consumption Is up. Since all
available figures are not representa-
tive, I hesitate to use them; however,
our secretary, Bob Green, has put to-
gether mill grind figures combined
with other avallable statistics and is
in a posltion to give these figures to

you if desired. This is another reason
why we should be giving scrious con-
sideration to reporting statistics as an
Industry.

Transportation

When it comes to transportation, our
industry Is in the Dark Ages, We have
not only been lax, but have seldom
taken steps to help ourselves In this
field. Actually, our Indusiry does not
have favorable ocutbound commodity
{reight rates comparable to other food
items. Neither do we have favorable
incoming freight rates on raw ma-
terlals, including flour, This is another
field that requires the assistance of the
Association. Fortunately, at this con-
vention we have some specialists in this
field—one from Thomas J. Lipton, Inc.
and another from the Hershey Foods
Corporation. At a later time these gen-
tlemen wil be introduced to you and
will talk to us about the problems con-
fronting the industry,

Future Concerns

As far as the future is concerned,
we should be considering some of the
important statistics available to us. For
instance, it is predicted that there may
be seven billion people (twice the pres-
ent total in the world) by the turn of
the century—only 30 years from now.
By that time population in thig country
will be 325 million people. In order to
feed the world population in the year
2000, we will have to quadruple food
production. It is also predicted that
within 16 years half of the U. S. popu-
lation will be under 26. We will have
to create 15 million new jobs in this
country alone by 1975. And belleve it
or not, two-thirds of these new work-
ers will be under 35.

By the year 2000 we will work only
31 hours a week; some may work only
six months a year and work very hard
for ten or fifteen years and retire at
the ripe old age of 40. I could go on
and on with these statistics and pro-
Jections, but I'm sure most of you have
read them before and will be constant-
ly hearing them from other sources. I
have only mentioned those statlstics
that might be of Interest to us and
affect our futlure thinking.

Present Unrest

1 am every much concerned with
present-day conditions, particularly
with the outlook and attitude of our
youth in the United States. Campus
disurders and prolests are not to be
taken lightly. The fact that college stu-
dents are in a state of unrest is nothing
new—It happened in my day and will
recur every generatlon, The ugly fact
Is that certain forces are using this state
of unrest to their own advantage. The

left miiltant groups are criticizir..: g.
ciety for its good living, while \dyp.
cating anarchy, It's time that the :ilep
minority groups avail themselw 5 of
the same prerogatives as the voc., and
militant groups, The businessm::: has
always been more or less silen: and
meek while paying the lion's share of
the taxes and upkeep of the counlry,
It is time that the businessmen speak
up and speak up fast and forcefully,

Look at what hns happened recently
at stockholders' meetings of some of
our bigger corporations. Questions
were asked by the hour to embarrass
business and attempt to blame them
for the inequities in the world while
bypassing all the good that has been
done in the meanwhile. Business is be-
ing blamed for pollution of all types,
racial imbalance, plus all other ills of
the world. The businessman Is going fo
be the scapegoat eventually for every-
one including the politiclans unless we
speak up and speak up loud,

Veep Quoted

1 think that Vice President Agnew,
even though criticized on many occa-
sions, appraised the situation very
clearly when he said: “The protesters
burn, pillage and destroy because they
rebel against thelr lack of creativity
Hell-ralsers may be few in numben,
but they have had a shattering Impact.
Unfortunately they are encouraged by
an equally small number of facully
members who apparently cannot com-
pete legitimately with the system and
do not choose to do so. It is my honest
opinion that this hard core faculty and
students be identified and dismissed
from the otherwise healthy body of
college community.”

When I was attending college, sh-uld
a professor suggest that we protest ind
as a reward the school would be :hut
down, final exams eliminated, and we
would be automatically passed, I g ar-
antee you we would have had platy
of protesters. This is quite an Incer ive
for the youth today. As a matte of
fact, this could be the very core of our
campus problem.

Confusion Compounded

' The American citizen trying to make
sense out of the turmoil on college "n

. university campuses and in the stroels

of zome of our cities understandubly
finds It hard to fathom the situation.
They read about mobs of protesiers
converging on the nation’s Capltol and
hear of institutlons of learning being
closed down as students and professors
strike. The confusion is compounded by
the fact that Influential television com-
mentators and slick news magazines

(Continued on page 10)
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What To Do About Consumerism

by Thomas F. Roche, of the firm Halfpenny, Hahn & Ryan

LL volers, whatever their other

differences, ar¢ consumers; and
this may explain the popularity of the
recently discovered issue of “consumer
protection." Whatever the reason, poli-
ticians from both parties are vy!n& with
one another to sce who can lead the
pack in the consumer protection race.

tual
cenla’l'nnegtelm::::«; Lnjunctlon, Mo Another witness pointed
fair practices. The .:tc::l:::; lg'i:ln un; consumer actions should nnloull |::1
era i
:' ‘:}'ud also have power to bring an ssﬂg:mbecl;ﬂm ik S soussrionin
cErn against an alleged violator., sue o;m of ::v:tSI ':::m{}e'“ i
et o gt we e i sl e
, ol which those acitons while it
As o consequence, there is a veritable :ifniﬂcant for your industry are the De 50 exposed S S CIDH e Wouid:
flood of consumer legislation pending ollowing: represiating ihat goods are The Sub J
:n Congre;si, at least 130 bills. There are ?tfyakpnru;:ularhllandnrd. grade or qual- a cumpror:lzl:mhi:ll\eve ﬂn:ta:llv e
o many different bills to do so » knowing that they are not; making s oE0 (s a8s AN, Yer:
different things, scattered nrou:-:clr:.hnB T; rt"emenu of fact concerning navinl: :riutl::l '::f nlpprnud a Bill which pro-
many commitiees, that a census of all n Contparison to prices of competitors mental acli‘:::“ zcllnns Mier govern.
of them would be not only endless but o:;on“ own prices knowing that such actions haud': i 8140 Auc et s
uninteresting ns speech material. I statements are false; knowingly repre- promise bill | n state laws. The com-
shall here examine a few of the most senting that goods have origin, ingredi- tration pro n:omnmles the Adminis-
significant of those bills. ents, or quantities that they do not on 11 sl e et
2 l'-;nll. February and March, ihe House Th‘ after successful g:ve:nnl:::;tn'l"m'm
n: committee on Commerce and Fi- i‘ most controversial part of the It also allows class actions | e
angci‘:r'ei:zhe g ommitlee on Interstate gy 'a:’tl:l i:hn":.w. consumer actions State or federal courts based I;nei:t::r
n Commerce held hearings r the Federal Government, 18W for the. benefi "
on several bills, of which the mos either through the Att : meilt 'of conatoner, 1s
t Im- orney General or this type of action
portant were the Administr through the Federal Brlysie oo
ation’ Trade Commis- forcement actlo
Consumer Protection Act (H.R. 14931)? :iiun. has brought some form of lllls:. consumers \‘r:.rlthncllla;re;-uquu{:eld' i
;‘2 the EckhardtMoss Bill (HR. | on to a succesful conclusion, and only N0t be included in a c:a:“' $10 may
85). n the eleven areas spelled out. aggregate amount of clalms 't'nl:.nrl“!tm"l.e
. Manufacturer Beware Eckhardt-Moss Bill ::ﬁzuiol sfzu.nno 1o bring . the c"’:
efore consldering these bill | n in a federal distriot court.
tail, it might be well to :ec;lg:lit :I:; thnlhit’:ﬂil' ::!D tll}:e distinction batwaen i1 P08 Bibsonmitions varson W o
reasons glven by their proponents, This Which would 1o Bekhnsdt:Mosa i, [ CEHAE Souslderstion by the. 81 Home
aspect was summarized by the testl- ‘tate federal Il] oW, conveiusts 1ol Laf-.;; EiMle $nd Far!gn Commerss ur:
mony of Senator Tydlngs before the thelr rights wcau actions whenever Miltee. The Senate Commerce Com-
Subcon:lmltlee: The policy of “buyer Th ere violated. mittee has Indicated (though there s
beware" no longer has a place In the ab ere was o great deal of discussion °, [07Mal report as yet) that it wil
complex market of today. “Too often :ymll the advisablility of class actions PProve legislation to allow consumers
the modern consumer is unable to as- clu;;:amumém Some conahtalocy It~ 1ohﬂle S8’ Fok way Businees peactis
;e.t, the technical qualities of the prod- Bar Ea lcimmltu:e of the Amerlcan . ich they believe to be unfair or de-
uct he purchases, to resist sophisticated und ation, chiect to class actians seyre uinles. Eoelion 8.4t itin Pecend
sales campaigns. Every year billi er any clrcumstances. They say that Trade Commission Act.
ons of such actlons will overburden the feder Office of
E: Consumer Affalrs

dollars are wasted b,
y consumers al
t al courts,
hrongh the purchase of misrepresenicd _ maintain, Fear hat alio hace oeeonnry Another dehate Is |
pre| shate is in progress .. lo

mrrchanaise, Athough the least ed used rTass TOpO!
u- {
cuted oand the more impoverished seg- nl:ns:::ey ki o b Chitc s g
Consumer Affairs should be set up. The

ments of soclety, those who can least F
or examplr, the testimony of Mr. siuintaracion; has Javoned. the eitals

afford It, suffer the most, all 1 h
: " L , evels of 2
soclely are affected. George Koch, {":esldent of the Grocery lishment of such an office in the Jus-

It must be recognized b LeRsiuats o1 :
S Americs, was . tlce Depariment. It nore
HWEI:;G ‘;‘;T;::"i(‘? ‘hl‘:i this pillosophy 1s ;::;n;g “T:lllhn;h&t q;:;tiun. In his v‘I:::.-, ity to intervene in l:::ﬁ:‘ti ;‘,“::;t:f::-
" possibly because of its L ? szal, ¥ridy Dome 97550 (840 “
voter appeal) and os a result some form eltslon. Yoy anioln niditlaa) heiariaseed Bl ;’;‘lagmw sty
of legislation Is almost ccitaln to be woukd by, affvstive) to} prevent . mich il s Dy, ol
adopted. In fact, the principal debate practices in the rare instances in whlzh e eoenibal e Duzes, Wt
h:mm L In fal, the pincpal dehte ey ‘oeount i e e et ;alnhllnh an independent Consumer
;’ the remedy to be adopted, particu- ;?ented that “The greatest single bene- lsctlon Agsner s two \op, a0
arly as it related to class actions. a:lii?u o lt:ebfedem g ::tmll;n i coninnd b th St
n wou G :
Consumer Protection Act real perpetrators ::'-og!'::mn:::n;tm;p&: ‘hEun::‘etraIl:dwc:lﬁfcllr‘l:ee?tby ‘: elbslsn:l::;’
10
iz or’glm"y ielrri) z:::lul;a dum'n fly-by-night operators to Congress, It would ba'pdet;lcnled to
tration's H.R. 14931 gave the Fed sl dhmuvaxenuuxh e e o b oae :
Trade Commission the power to nee‘;snn p’:y e st th:; G s p ﬂT w;‘ o ll:
: \ cou 7
temporary restraining order, and even- :h:lyr 'nr:n?ln.::- 'ﬁmw e s s
v ”
es, (Continued on page 10)
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Year round farm procurement of fresh
shell eggs allows us to process egg ¢
products every month of the year. ‘

; When you need dried egg sollds or
+ frozen eggs, call on the folks who can
¢+ fill your requirements.

'

U.S.D.A. Inspected egg products.

Egg Solids Frozen Eggs
Dark Yolks a Specialty :
Call or Write f‘,;D-Muul&m :.

MILTON 6. WALDBAUM

Wakolleld, Nobe, 82784
(407) per-2211

Cable: W R s
peieran VRIS

ll..l.........."‘.....
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JACGBS-WINSTON
LABORATORIES, Inc.

EST. 192¢

Consulting and Analytical Chemists, specializing in
all matters Involving tie examination, production
and labeling of Macaroni, Noodle and Egg Products.
1—Vitamins and Minerals Enrichment Assoys.

2—Egg Solids and Color Score in Eggs ond
oodles.

3—Semolina and Flour Analysis.
4—Micro-analysis for extraneous matter.
5—Sanitary Plant Surveys.

6—Pesticides Analysis.

7—Bacteriological Tests for Salmonella, etc.

James J. Winston, Director
156 Chambers Street
New York, N.Y. 10007

EUROPEAN TRIP

May 10 to 31, 1971

Buhler Macaroni School in Zurich.,
Pavan plant in Galliera Veneta.

+ See Braibanti installations in Bologna, Par-
ma, Cento, Corticella, Rovato.

+ IPACK-IMA Show at Milan Fair Grounds,
with meetings with European manufac-
turers.

+ Sightseeing In Switzerland, Northern ltaly,
including the lake region, Venice, Flor-
ence, Milan,

Full cost of travel (from New York and return),
food and lodging, $900. $20 deposit is required
now to cover costs of booking rooms and trans-
portation. Send your check to

N. M. M. A, P.0. Box 336
Palatine, Ilinols 60067

Convention in Puerto Rico

Magnifico!l
at the Americana of San Juan

January 24-28 with post-convention
trip to St. Thomas.

Convention plans include:

¢ Dinner in the Theatre Restaurant
Rum Party in the Port 0O'Call
Golf ot Dorado Hilton
¢ Banquet at the Bankers Club

Columbus discovered Arnerica.

are interested.

NATIONAL MACARONI
MANUFACTURERS ASSOCIATION

P.0. Box 376, Palatine, IIl. 60067

* Sightseeing in a city settled 16 years after

Real savings can be realized in chartered flights
from New York and Chicago. Drop a card if you
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What to do About
Consumerism—
(Continued from page 8)

Who Needs the Association?—
(Continued from page 6)

hold up demonstrators as idealists, The
The bill providing for the independ- beginning of wisdom concerning the
ent consumer agency has been ap- Dotion's current predicament Is under-
proved by the House Government Op- Slanding that there's nothing idealistic
erations Subcommittee for Reorganiza- about protest movements that strangle
tion. America,

Meanwhile, without waiting for fur. There's nothing idealistic about uni-
ther legislation, the Federal Trade versity  administrators abandoning
Commission is taking action. It recent. ‘helr responsibility to parents and the
ly announced that it s dispatching a public by allowing radical facully to
corp of 77 Consumer Protection Spe- leave the classrooms and parade in the
clalists to FTC field offices throughout Streets. |
the country 1o assist thelr staffs in de-  There's nothing idealistic about mili-
tecting and correcting deceptive busj- tant students ransacking college build-
ness practices, Ings, praising Black Panthers, and sel-

ting fires.
e o There is nothing idealistic about pro-
As you know, in the food industry o

oting drug addiction and urging legis-
the great outcry has been a pressure latlon in favor of some.
for unit pricing. What these advocates

Nicholas A, Rossi

There's nothing Idealistic about talk-
forget Is that this requirement, while ing peace when the real intention is
apparently not very interesting to the defeat of the United States,
consumer, would add a great deal to

of Food Chains has estimated that na- Shouting academle freedom when that

tionwide mandatory unI:n pricing would  freedom is used to shatter young citi.  There

cost up to $300 million a year,
Fair Packaging

On another front, hearings by the
Senate Commerce Committee have [dealistlc.
been concerned with the slow progress

prise system.

provisions of the Fair Packaging and
Labeling Act. Food and Drug Adminis-

vious that they do not have the coun-
plained to the Committee what the try or the majority of the people at
FDA plans to do in the future. He said heart. How long can we go on condon-
that a survey will be made to deter- Ing this by our silence knowing that
mine the need for regulations covering this cancer exists within our system,
slackfill and package size characteriza-

tlons. This survey will cover (1) meas- Contradictions
urirg and recording the amount of un- 1t appears that the very thing youth
“’f‘ space in packages of macaroni is trylng to promote is directly opposite
an‘ noodle, dry cereal and simlilar to the idea they are advocating, such as
pr ducts, and (2) determining and re- no discipline, no authority or regimen.
;‘: :"\‘rgrl;:: ‘;‘:‘: p:zn;‘;’:"ulz:’;:::tfd tatlon, while accusing society of being
P- b itical.
tions such as “jumbo,” “king" and Ypocritical. Yet they scem oaly too
“faiily size

conveniences which soclety has made
Backlash

As ) ointed out In an article in Dun's, scorn them.
the baclash will come when the con.
sumer w'll inevitably have to pay for
all of this in higher prices. The fact is and insist on
that “consumerism costs money, and it losophy,

Is probably going to cost the consumer During the past year or 80, we have
himself quite a bit. For making a prod. had a spokesman who more or less rep-
uct better and stronger means higher resented the silent majority. He has
manufacturing costs. Business must peen condemned by everyone including
. hire and train inspectors. Workers the news media and even by many of
must be re-educated to value quality g who do not have the guts and cour-
in thelr work, Raw materials must be age to assert our rights and preroga-
better refined, tolerances more sharply  tives, The gentleman I speak of Is Vice
defined, Plants must be retooled.” President Spiro Agnew. It's
that some of the business people en-

eager to take and want the modern s‘:gahfzdy:c:’:lme: ey T 1

a ‘

ssible for them while pretendi myself that my Inner and outer 'ife

P prs ng, to - depend on the labors of other men, (iv-

ing and dead, and that I must exert ny-

There seems to be no point of com- self In order to give in the same muas-

promise, Youth know all the answers ure as I have received and am receive
perpetuating their phi- Ing."

convinced . .

THE MAcARONI' JOURNAL

courage Mr. Agnew, rather than gy
sume a middle-of-the-road attitude,

Mr, Agnew is stickin

g his neck way
food prices. The National Association  There's nothing idealistic about out for the cause,

and certainly de.
serves cooperation and encouragement,

is another minor|
zens' belief in their rountry, its consti- making a lot of noise,

tutional principle, and the free enter- Liberation Movement. Certainly (this
activity must embarrass many of their
o
None of these things can possibly be :::-u::‘:o::;galal:s:dgo ;ozsfe:;el:gl?m'?:
wealth. What else can they possibly
§ vadk o ! h Protesters who talk of peace while want? Apparently this is the era of
roublois Agencles In carrying out the breaking glass windows and lighting minority groups, su vihy shouldn't the
torches have no program but destruc. businessmen do. likewise
tion and national paralysis, It s ob- 5
tration Commissioner Edwords ex-

You Need Association

This all adds up to why our ind
needs o strong and active Associ:ion.
How can we ever hope to make |
ress in this ever-increasing compli
world? And what's more “you
seen nothin' yet.” Working togeth
a group through the Association i
only hope our industry has. Ther
I close by saying: “Who needs the
soclation? You do!"

T

ity group
the Women's

stry

og-
iled
in't
‘a8
the
re,
As-

ind

—Albert Einstein

“In spite of our troubled world und
threats of impending disaster, 1 am
. that a continuing prog-
ress in sclence offers the greatest prom-
Ise, not only for our future materiol
wellare, but also for the achievement of
a richer, more significant, and more
about time satisfying existence,”

—Arthur W. Lamb

Ehainailad Sl el i il ok
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CALL TO ACTION

by Nicholas A. Rossi, Chairman, Public Affairs Committee

HE cost of I'unl'llng the U. S. Gov- o r, Wi 1, rob- AMP . B has
P The business community
rde " ar and peace, minori
ernmel\t has risen from 10% of the lems, the urban crisis, and all of the jusl slarted BIPEC. These are all fancy
gross natlonal ploducl in 1830 to 33% rest. These are vital issues that deserve names for nldlug candidates who are in
in 1070, The ﬂﬂl'lﬂ“!t element in this tho'.lghtlul solutions. a llght pO"“Cﬂl race and deserve sup-

If business
ort of business groups.

has made great strides without  ypless we accept our responsiblilities gproups kil thse: pnaidstis wiry (hey
country has m

ingle shot. This cancer is gand act accordingly, the answers ‘lr: have someone recepiive to the business

firing a single :n as we sit here  (hoge issues will be made by the stu philosophy. .
s St d:nts, soclalists, big labor, and thos2 NAM tenches lts commitiee '““":d"'t
e ll;tere.uted in free handouts. Who s how o rin & csmpsign for g "““dm‘:n‘;

I have read whzre the present 1("-'02; betler equipped to solve these issues deserving of support, They h‘:;s fims
B e st o al i m:l the than businessmen!? available on loan which shov:lem i
one of the greateat of all “Tﬁ:on has Business cannot do so without @ Te-  fjig of our free enterp! ;\i:: syunyon.e ey
:lT:d ::-.:.';;::ldil::::dé:::greu Putting ceptive climate In fov:::;?::l‘;t ’;:: :;,;.‘ :v::; ﬁ:::pa‘:\lc‘:nd ;ﬂney v

. nderstal

B el on M 15 e, ol e ot know. (b (3 Pt Al Deprmer
e many h:n‘;:iyh?:l;md‘ﬂli Con- philosophies of the candidates whom heir company. du

defeat many util g ,of re-clectlon this e support. We must be sure th'ey will  gur specific need.

F:ﬁ‘m“ i be receptive to the businessman’s point
o 1870 Potent Year of view.

Let me explain briefly why 1870 is

Small Business Association

Lloyd Skinner asked me lo partici-

4 | Small Business
pate in the Naliona
B i it How dowe respond o Lils challenge? Assoclation, and it was here that some
such a politica: A

& working with Bob jeces in the pattern began lo
i nt:e l%epre:::h:}il\;:l‘:;s c?'?ﬁ gr}::i?\ lo::r::w‘ t:’r\::.lilc Atfairs Cou;?il‘; ?:"l:': p|1’nce. First of all, thhey have :":::
i sl ! where to start. I ha rs. Secondly, they have o s
ontn g 5lhe :‘:: !rl: ‘:11‘1: :‘e: 'lc:e:i::‘h:tk :‘: \;u to help our Associa- r;;::l‘::lve branch located in Wushlng.f
determine how the 433 leregemutives tion and Industry respend to the chal- ton that notifies the membership o
United States House of Elljg-;z election |enges facing us. I am not sure I have bills in Congress and their effect on
will be allocated for the Some stales {he answers today, but I feel I am in small business. You can join this group
"ﬁll l:l;il:ea':lﬂ:::mn;:{es will lose peyter position to advise you now than " company or as a trade association.
w
representation. 1 was a year 8go.

he U. S.

In addition, many states will be fared o ciarted by ntlendlﬂsbl‘l ¢ Affairs  We can write our Congressmen let-
vith the task of recasting Congression- Chamber of Commerce Publle d ters pointing out the effect that pro-
al District lines that wi'l be the pattern /o a4 {his meeting we learne osed legislation will have on our com-
for the next ten years All but five of how other assoclations were meeting P nies and businesses. I want 1o thank
the i35 House seats will be affected public affairs problems. I learned that grl of you who responded tu my call c;n
his: yans, i many lean heavily u[nr lc::\i{i::;;;c':;: the class action legislation pending in

Two Opilons thing we could not afford.

i Congress recently. A
r-
A 1 see It, business has two options:  gphroximately $20,000 a yen; nﬁhsrlfis You can get yoursell involved pe
We n nlan.d by and do nothing and representation, and frustrated w

sonally in politics, on 1l.h:: ichg(:\ldbn:t;;d);
the: oy silently go down to defeat due knowledge I continued my voluntary i,
to « .r Intellectual apathy. Or, we can

ts. other places. :

: i etfor AM just been elected to the

mai - the necessary steps which I w NAM. I have /

e i lter, o help check the soci I accepted a post on the Public Af- Skaneateles School District and took
accepte

ly 1 of this year. I told you
Sont G°°ﬂmf ﬂ“"": = t in fairs Committee of the National Asso- ziﬂ:: z!;r.lli: rydate g by
r\'dl e m;:’ &sl:tp;';;ep::?ld!; clation ot Mannfastyrers, This CO the next challenge offered me in my
the: history when thel

s who "
by ind let Hitler take over thelr des- mittee is made up of 300 pﬂ;;ﬂ: mem-  lOWN Mgk L e peian be done—
tiny. Through their apathy Hitler was meet twice a reﬂr-nit\m"::s the vice These are thilngshlnhl;; ;u:ur P
I hen destroy of the committee all necessary in s :
:}1':1 Gto gain c:“::o 'Y::l“:n:l-‘-: ask your- bemr:ldem of Republic Steel, Armstrong We cannot let someone else shape our
le;\-c:‘lr';av:l ‘::zu:l’d ‘the German peaple I(?.:n:u'l(. and many other industrial ginl:il!- destiny for us. —
allow themselves to be duped by amad 0 hend up Public Affairs de- I make this plen in closing: Supp

full-time didates of your cholce. Write
man? It Is easy to understand whenyou o o0 gor thelr firms on a . the can and get to
::3 what is I::.;;penln‘id in“Dtl-lnl' ;‘;:;e": basls. 1t was here that the pleture be- o "0 v our Congressmen
oy, Inscti cau &

for office
gan to clear up a bit. I e ui]s e metma 2;?:::‘::‘."'\{'.!1:‘:1“:0“1‘ call to
1t can happen here. fuethiod, it it o uied I 0K A1 [ you et u shanen, W B 80 H
Granted we are not faced with a right people Into government. Essen- actlon m;?::'.,qmrprise sviam amd 'we
Hitler in this country, but we must tinlly it boils down to money. Labor has :““'e ':3_ civil liberties.
contend with lssues ::c';tl‘ o ,ﬂ:’":::l COPE. The medical profession has lose o
ment, consumer prof on,

How to Respond

Personal Activity
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Source of America’s
finest durum wheat

There is gom] reson for Peavey to b
o major faetor in the millinge aned dis-
tribution of durum produets. The
durum wheat fields of North Dakota
—where the bulk of Ameriea’s duvum
crop is grown — form the heart of
Peavey Country osee mag . This
browd, wheat-rich ki supplies the
Peavey mills that pecialize in the
milling of Semolina and Durum flour.
Durum is important to Peavey.
It receives greal attention in the mul-
titude of Peavey activities velated 1o
. H the growing, stovage, Lraisportation.
= merchandising and provessing of eerval
grains. Peavey his strvamlined and
coordinated its operations in this com-

Steresmuer, 1970

plex business 1o deliver the highest
vilicieney .

Peanvey oprerites durum mills at
Cirand Forks, North Dakotis Su-
perior, Wiseonsing and ButTulo, New
Vork, Peavey Floue Mills provess
wheat reecived from 70 grain cle-
vators loested in the areas producing
the finest wheat in the world.
Peaves ' total milling capreity is
poson hundredweights o day, much
of it, of eourse, in durum.

N wander spaghetti and maca-
poni manufieturers have come to rely
most heavily on Peavey for their qual-
ity durum produets, Anel it all stts
Sway ot in PEAVEY CourNTRY .

1]
MM DURUM PRODUCTS

| Mg g comiadily Tutures oflices @ Terminals:
Flogt midls and min phints Flout sales oflices and aare
Countey elevitar, feed and service tacitities.
o Pesvey Compiny and Natignal Gran Co L4

»
nouses
Home offices

PEAVEY COMPANY
Flour Mills




Durum Prospects

Vance V. Goodfellow, Executive Vice
President, Crop Quality Council, re-
ports on a recent crop trip through the
durum territory of North Dakota In
mid-July:
Lower Ylelds

Durum prospects are generally good,
but yields are likely to be lower than
in 1869 in the major production area
of North Dakota. Moisture is now good
in the durum area as a result of recent
rain, although some limited drought
damage occurred earller. Siands are
very good from McVille, Lakota, Devils
Lake, Leeds, Cando. Most fields are
heading and many filling kernels. Crop
maturity is about 7 to 10 days late here,
Durum crop is much later north of
Starkweather and Edmore to Rock
Lake and Langdon, probably 15 or
more days late in this area. From Rock
Lake to Langdon—spring surplus mois-
ture prevented seeding of many fields
and conditions are extremely spotted.
July 10th USDA figures indicate a 38%
reduction in the North Dakota durum
acreage for harvest from the 1969 crop,
and a 12% reduction from the 1070
planting Intentlons.

Rust and Research

Stemrust resistance is holding well
in present commercial durum varietles.
Leaf rust |s appearing in some durum
fields, but Is light and is not expected
to cause damage. The presence of leal
rust on durum does indicate a change
in resistance and could in some future
years cause loss,

Durum Research at North Dakota
State University is making good prog-
ress. A number of new breeding lines,
both tall and semidwarf, show yield in-
creases of 20% over Leeds. Some are in
advance stages of evaluation.

The Winter seed increase program in
Mexlco continues to speed durum va-
riety development. In 1870, over 6,000
individual lines were grown In the
nurseries for the North Dakota experi-
ment station. An additional 1,500 single
durum heads were selected from the
Rockefeller Foundation semidwarf ma-
terial and returned to North Dakota for
evaluation this season.

Legislative Activists

1070 Legislative activities by the
Council were successful in having over
a million dollars restored for United
States Drug Administration Plant Pro-
tection Division Program cut earlier
from the 1071-72 Federal Budget.

Cereal leaf beetle, an insect pest of
spring seeded grain, including durum,
continues to sprend slowly westward
into Illinois. The council is supporting
strong quarantine measures In moving

14

materials from the Infested area to re-
tard spread of the insect.

Fire at North Dakota Mill

A fire of undetermined origin de-
stroyed the flour milling units of North
Dakota Mill & Elevator July 28. The
fire started about midnight and spread
throughout the milling sections and
into the headhouse of the grain ele-
vator.

It is said that the milling units have
been gutted and would have to be re-
built. No loss estimate has been made.

North Dakota Mill & Elevator has a
daily flour milling capacity of 10,000
ewts, 6,000 of durum and 4,000 of
spring wheat. An extensive moderniza-
tion program had only recently been
completed, including Installation of
pneumatic conveying systems.

Eugene M. Murphy, general manager
of North Dakota Mill and Elevator,
presented the principal recommenda-
tions to the Industrial Commission, and
Mr. Murphy Indicated that he strongly
urged the flour mill be restored to full
operating status, Primarily involved
will be the installation of completely
new flour milling equipment that will
replace the equipment destroyed and
damaged by the fire.

It Mr. Murphy's recommendations
are accepled by the commlssion, the
Grand Forks plant would have a dally
durum milling capacity of 65,000 cwis.
and spring wheat of 6,000 cwis. He
expressed the I pe that the plant could
be in full operation within one year.

At Fisher Flouring Mills

Since installation of a Vibra Screw
Bin Activator on one of its concrete
storage silos, Fisher-Flouring Mills of
Sealtle, Washington, can discharge mill
run as readily as wheat. The unique
application, which required cutting the
Bin Activator in half and re-welding
it inside the silo because of space limi-
tatlons, is described In a new case his-
tory bulletin Issued by Vibra Screw
Ine.

Fisher-Flouring Mills Co., largest
milling operation on the west coast, was
confronted with the problem of elimi-
nating bridging of the difficult-to-
handle mill run within the silo, to as-
sure discharge on demand in a con-
trolled flow. The problem was further
complicated by the close spacing of the
mill's silos and the small access open-
ing.

How the problems were solved is
told in an illustrated case history bulle-
tin availuble free of charge from Vibra
Screw Incorporated, 755 Unlon Boule-
vard, Totowa, New Jersey 07512,

Wheat Foods Plentiful

Plentiful Foods for August pro oted
by the U. S. Department of Agric ‘\urs
Iincluded wheat products inc. dins
macaroni, noodler and spaghelti. Aug-
ust was Sandwich Month with .itep.
tion focused on bread, another basie
food using plentiful wheat. Sandw iches
and wheat products team superbly with
the other plentifuls—plums, water.
melon, peanuts and peanut producis,
and summer vegetables.

Releases stated: “Crisoy accompani.
ments highlight the soft, chewy tex.
ture of macaronl, spaghetti and
noodles. Such menu-mates include hard
rolls, crusty French bread, salt sticks,
carrot curls, celery hearts, radishes,
crisp salad greens, and spring onions.

Macaroni and Cheese. This ever-
popular duo can be served plain or
fancy.

® Sprinkle grated Cheddar cheese on

top before baking. After baking
place pan under broiler until
cheese becomes bu,bly and lightly
browned.

® Garnish with strips of red pimlen-

to and slices of ripe olives.

® Top with crumbled potato chips

before baking.

® Add fresh or canned calmon, crab

meat, lobster, shrimp, or canned
tuna to mixture before baking.

Hot huttered noodles have appeal-
plus when sprinkled with poppy sceds
just before serving,

Spaghettl is popular when cooked
and then sauced with a hearty ground
beef/ripe ollve/ tomato sauce.

Mr. & Mrs. Alex Frank Killed:

Alex Frank, eastern represent:tive
of North Dakota Mill & Elevator, nd
his wife, Leah, were killed Satur lay
night, August 1, in an automobile 1c-
cident on the New Jersey Turnj ke.
Mr. Frank had been representing N rth
Dakota Mill among macaroni manu -
turers for some time. Prior empliy-
ment was with McCarthy & Associuo’es,
Inc, New York flour brokers.

.Earlier in his career, Mr, Frank as
associated with DeMartinl Macaroni
Company, an affillate of Ambrette !Ma-
chine Company and no longer in busi-
ness,

Just prior to the accident Mr, und
Mrs. Frank attended the annual meel-
ing of the National Macaronl Manufic-
turers Association at Whiteface Inn,
Lake Placid, N.Y. Surviving is a daugh-
ter, Denise.

Durum Show

The 32nd Annual Durum Show will
be held at Langdon, North Dakota, Oc-
tober 19-20-21, 1970,
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Spaghetti Fish Fry in a
: sto
Boon 1o the Budget Fish Fryr i e
In the Seattle Times, our All Ameri- enllng.' L
::l;:; ]I\J!ncnroni Casserole was acclaimed, Tel
acaroni Cas- s promoted in pri
arila 85 media but also on Iele:?stl:; ')6::’:- ‘:r;m
Another story announced "“Pasta vision program Xll, entitlod *a; o
Ground Beef Double Up to Cut lh' jaakes Sense/Cents in tha Sev‘mmu
Budget," This was in the Ci g Included ona BHCiRgp i
Foauin ncinnati macaroni, egg noodles a::ndch o!hulhow
spaghelt], a
Another article in the Orla oot Siot, st ot I
ndo Senti- Jleaflct, Ly ; el
2;!2 s;id about Chicken Tetrazzini: shnppe'r':n e et e B
paghetti, noodles and other maca- ston it Py

roni leaflets with
.rh:r;t:ucu are always good buys”  roni| pmucuco‘::edbmcidﬂes for maca.
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Like Spaghetti Dinners,” giving several
dinne  suggestions.

Ethnics and Entertaining

Pas.a was popular with ethnic
l{ groups. Temas, the leading Spanish
| 1anguage magazine, featured NMI pho-
{ ographs and recipes in separate Issues.
| A story on entertalning got full page
| reatment in Sepia.
1 The gourmet market read about mae-
1] aroni with “The Pleasures of Pasta”
running for pages and pages In House
] Beautiful. Shell macaronl and noodles
[{ were part of the gourmet fare offered
[{ in two stories in the syndicated Sunday
j supplement Parade.
4 “Pasta” was given the cover and
% elght pages in Bon Appetit. The six
E- color photographs Included Spaghettl
1} al Pesto as one of “The Great Ones.”

H
f
!
'

Convenlonce

Convenience was another quality of
macaroni which brought it attention.
4 In Family Circle noodles on a Beef-
q eaters' Platter oppear in a story of
' “Current Convenlenis. Lasagne, spa-
" ghetti and other pastas were used with
4 "Do-Ahead Tomato Sauce” in a time-
saver feature in Good Housekeeping.
Lady's Circle 1llustrated a four-page
M story with twenty recipes—all quickly
4 prepared. Oklahoma's Orbit had Maca-
roni Chill as a dish to “prepare the day
ahead” and “to reheat before serving"
{0 company,

*
!
|/
‘4 Macaroni was company food as well

__ as family fare. Boston Advertiser rec-
4 ommended Macaroni Melon Bowls for
i *brunch or bridge luncheon for wom-

en"”

4 Spaghetti with Jeal & Peppers was
A sugr sted when “Company's Coming"
@by “ashville Tennessean. The Miami
‘@ Her: 11 used the same photograph and

i@ reci;. as did the Milwaukee Journal.

0: ier excellent company dishes were
Spacnetti with Chicken Cacclatore in
4Crit Macaroni Chili in the Atlanta
i@Jou al - Constitutlon and Houston

@l Chi nicle,

Aociated Press distributed the
) : “Lasagne: Favorite Pasta Dish"
4 —piinned for a company supper. The
{MColumbus, Ga. Ledger-Enquirer fea-

sl

A'urcd Spaghetti al Pesto.
¢ For Grocers

We told consumers “Macaroni Makes
Bense," in terms of their budgets. We
old retailers “Macaroni Makes Sense

n terms of profit.

Early this yoar we mailed them a
rown paper grocery bag bearing the
essage: “Ore inacaroni product sale
il deliver n BAG FULL of related
tem sales!” For example, a young
omemaker preparing the recipe for

PEPTEMBER, 1970

Macaroni Chill for company would
need such ingredients as elbow maca-
roni, ground beel, canned tomatoes,
tomato paste, kidney beans, olive oil,
garlic, onions and a variely of scason-
ings. In all, she will have to buy or
use thirteen food items in addition to
the macaroni.

National Macaroni Week

Here are a few of our plans for the
future. National Macaroni Week will
be cclebrated October 15-24. For the
occasion, there will be a new television
program kit, offered on an exclusive
basis to women's programs across the
country. Continuing our promotion
theme, it will be entitled “Macaroni
Make Sense to the Diefer.”

The week will also be observed
through a full page advertisement in
the October issue of Forecast, magazine
for home economics teachers, They will
be offered free recipe leaflets for class-
room use. The title: “Macaroni Makes
Sense/Cents in the Seventies."

New York Press Parly

And on September 16, announcement
of National Macaroni Week will be
made at our Macaroni Family Reunion
at Tiro A Segno, the New York Rifle
Club. This will be our fourth annual
press luncheon in New York, where
macaronl manufacturers, food editors
of magozines, syndicated columns and
newspapers, will meet with cookbook

e e

authors, radio and television personali-
tics and publicists for related food
items. And, as usual, the pasta will be
perfect.

Steady Effort

All  through the remaining six
months of the year, we will be stressing
the economy value of macaronl, spa-
ghettl and cgg noodles. A steady flow
of photographs—both color and black
and white—alung with stories and cost-
ed recipes, will be going out to all
media, to prove that Macaronl Makes
Sense/Cents in the Seventles.”

Cook’s Corner

A working mother tells food column-
ist Nan Wiley about a double-duty
meat loal:

With three children and an outside
job, I must budget time carefully but I
have no intention of getling into the
TV-dinner rul. I use other shortculs.

When 1 make a meatloaf, I double
the amount, use hall for making meat-
balls to be served with spaghetti an-
other time, Since I will have the oven
01 for the loaf 1 do the balls at the
sume lime by placing them on a
rimmed, greased cooky sheet for 20 to
30 minutes, depending on size. That
saves top of the range browning and
there is n splattering. 1 usually freeze
these as soon as they are cooled al-

(Continued on poge 36)
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After-the-Game Bubfet features Touchdown Pickle Meat Loaf,
Hot Macaronl Vegetable Salad,
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Educating Consumers

Highlights from comments
Food and Equipment Editor,

Glenna McGinnis

OULDN'T you think that a bright

woman could make something
once and then maybe make it again
without having to look at a recipe?

Well, maybe she can, but she cer.
talnly doesn't. We produce more reci-
pes in Woman's Day than any other
magazine on the market, and we ap-
preciate the help that we get in receiy-
Ing releases and background from the
Sills orgnization and from participation
in such vents as the Spaghettl Safari,
your Press Partles, meetings and con-
ventions,

Any industry that is family-managed
has always been of great interest to
me. It seems that this type of manage-
ment guarantees the future in a very
~harming way.

Helping Consumers

Now, as far as helping consumers {s
concerned, it is very important to re.
meber that you too are a consumer,
Food is a common denominator—
everybody eats. And everybody is an
authority on food, because most peo-
ple consider food important,

There is a lot of conversation lately
on the consumer movement. You hear
a lot about the need for laws, warran-
ties, guarantees, and all that sort of
thing. Apparently the target is anyone
who Is succesful. I am sure that most
food manufacturers in this country do
their level best to please consumers,
but you'd better be smart about jt,

Btart with Label

You might start with your label,
Some labels are so clutiered that it
looks lik= the manufacturer was trying
to print The Lord's Prayer on the head
of a pin. I know the Government re-

20

quires certain things to go onto a label,
but some of the so-called Information
Is virtually not understandabls, "Roal-
people talk” would be a help.

Need Management Tips

Women today are hungry for home
management tips, Many marry very
young, and they simply don't know
how to do the shopping, plan the menu,
and find recipes. They are annoyed
when their husbands do better at man-
agement, and this causes aggravation
and quarrels. By “home management"
1 mean the homemaker must know
how to produce a mea! and what to
serve her family, We find most women
are interested In menu planning,

Nutritional information Is important,
but sometimes If you read the list of
vitamin contents you might reach the
conclusion that you'd rather take a
vitamin pill.

Consumers today have more money
to spend, but they have more needs to
spend it for,

Consumers today have more educa-
tion, but they may not understand the
language on your label.

Want Convenlence

Many homemakers today work at full
or part time jobs away from home.
This creates times when she may want
to cook things in a hurry, and she will
use convenience foods. But there are
other times when she may want to
start from scratch and be a creative
cook. She doesn't mind the work, but
she wants to do it ahead.

Most manufacturers think consumers
want convenience foods to save time,
This is not always true, Frequently it
is because of the bulli-in know-how
that the cook doesn't have that gives
her a guarantee of success. Also, she
doesn't have to shop for a bunch of
ingredients that she doesn't have on
hand, nor to look for a recipe,

More people are eating meals away
from home and many carry their lunch.
Lunch doesn't always have to be sand-
wiches—there are so many different
carrying devices and vacuum contain-
ers that you can carry salads, casseroles
ond soups, and keep them af the right
temperature and safe.

People are concerned about the safe-
ty of food and its storage. They worry
about all those things that are trying
to get at your “innards,” salmonella,
cholesterol, and all the rest.

When you are thinking about nutri-

by Glenna McGinnis,
Woman's Day Mogozine

tion, you might consider breakfast, be.
cause breakfast has become a dinky
food meal in many homes. Many peo.
ple apparently want to get away from
breakfast, but I think a one-dish mea]
could solve some problems, and (hat
might include macaroni casseroles,
Any food that is palatable and nutri-
tious can be considered for any meal,
50 consider some of these ideas for your
advertisements and for editorial copy.

Common Problems

Did you know that there are some
people who cannot boil water? Did you
know that there are many people that
don't have pots big enough to cook
spaghettl in all the water you call for?
Nor do they have a colander to draln
it off. Despite these problems, there are
other ways to cook macaroni, and 1
would like to suggest that you try o
modernize your thinking and think of
some ways to pre-cook the product
without all of the water you claim is
necessary.

Consider the lack of cooking utensils.
Some consumers just don't have a bak-
ing dish or a flat dish to prepare a
special recipe. You know that some
people are hard-of-hearing. Others nre
hard-of-seeing. But lot of people nre
hard-of-thinking, and this is what I
think you have to worry about. Ie-
member, there is no such thing as an
“average woman.”

We have had people write and usk
us for the recipe for A & P can'ed
spaghetti, because they like it mu:hy.
There are children today that grow up
cating peanut butter, baby foods, : ad
cereals that don't need chewing u: til
they get to college. So perhaps ther. is
a market for soft foods as well as
chewy foods.

The Great Combiner

Macaroni has a great advantage in
its ability to combine with other foo Is,
whether it be meat or fish or pouluy
or produce.

But don't write off the possibility of

.macaronl for breakfast. You can com-

bine macaroni products with eggs in
an omelet, or with cheese, or with some
other combination. If you don't lock
into this, I think you are missing an
opportunity,

You kncw as well as I do that o
product hes to earn its place on the
supermarket shelf. It has to glve the
grocer furnover, and [t can't be too

(Continued on page 23)
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Educ:ting Consumers—
Continued from page 20)

hard t stack. Some of your packages
are pirtty hard to handle, both in the
sore «nd on the consumer's pantry
shell.

To cperale In o positive way when
you plan on educating the consumer,
remember she s o somelime girl. She
needs leadership and guidance, #nd 1t
has to come at the moment when she
is making or preparing a dish. If the
{nformation is not on the Iabel, It has
{o come with the recipe she has.

Dieting

Then there is the matter of dieting.
Many people just don't want to take
welght off, but for some reason or other
they have to watch cholesterol or have
low sodium or salt-free diets. I think
gomewhere along the line, the Natlonal
Macaroni Institute can help you put
your products in the diet world.

Concerning costs—food is one of the
easiest places for women to cut house-
hold costs. She has a cholce of foods.
She can still do a good job of satislying
her family, feed them properly, and
still cut costs. You just can't do that
with insurance or any other items.

Ethnic Foods

Ethnic foods have become very popu-
lar. You had a head-start with Italian
dishes, but Chinese foods are becoming
popular as sre Mexican dishes. It's a
changing world, and you must keep up.

You can't please everybody, but
there's always an opportunity and a
challenge to do & better job. Criticism
an be for thinps as well as against
them.

Agsin, 1 want lo emphasize our ap-
precintion for the many services thal
we - editors receive through the Sills
orgz ization. And, In conclusion, I
wou ! like to say to you that all of the
stat. sents 1 have made are my own
opir. un, and not even I am responsible
lor ‘hem,

CLERMONT IS A SUBSIDIARY OF CARLISLE CORPORAT N

E(A)afiFUL SHORT & LONG GOODS P.15 IAVAN LINES
_ 3300 & 2800 LBS/HR DRY PRODUCT CAPACITIES

Dr. D. Mark Hogsted
SerTEMBER, 1970
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IMPROVING OUR
NUTRITIONAL IMAGE

R. D. Mark Hegsted, Department

of Nutrition, School of Public
Health, Humvard University, reviewed
some of the current problems in nutri-
tion. Following are highlights from his
cemments:

'n the appropriation bill that came
oat of the House of Representatives,
there Is $1,260,000,000 assigned to the
Food Stamp Program, and the Senate
has added $500,000,000 to this figure.
Regardless of how you talk about it,
this Is one and a half billion dolars the
Government is poing to spend on food,
and they are going to take an interest
in nutrition.

Ralph Nader and others are saying
that the food industry is doing a poor
job for the American people. One can
maoke o case on either side. I am sure
that canned vegetables are undoubted-
ly better than mother can cook. On the
other hand, there are still many prod-
ucls on the market that are nol very
nutritious. Part of the basic problem is
the complexity of supplies. They are
overwhelming. I am told that the aver-
age supermarket has something like
10,000 items on ils shelves. These are
promoted vigorously by the manufac-
turers and are obviously liked by the
people who buy them.

Who Is Responsible?

Many manufacturers do not know
the nutritional qualities of their prod-
uets. The consumer does not know the
nutritional qualities of these products.
The question arises: Who is responsible
for providing this information?

As an example of what I am talking
about, there was a recenl study on vne
of the Indian reservations, where it was
learned that every child consumed
three to four soft drinks daily but no
milk. Whose responsibility is this?

Cerenls and cereal foods, as you
know, do not have a very good nutri-
tiona! Image. Bread and other cereal
products have been enriched for
twenty-five years now. But nobody,
neither the nutritional sclentists, nor
industry, nor Government, has made
any effort over this twenly-five years
to find out what good they were doing.

In the iron question, for example, the
standards of Identity show the iron
must be in assimilable form. Whose re-
sponsibility is this?

Consider another problem—out of

our total calorie Intake, nbout 40 per-
cent comes from fat; somewhere

around 25 percent comes [rom Sugur.
Add those two together, and you have
about 05 percent of your diet. This
leaves only 35 percent in other foods
to finish the job. Total consumption for
women may run as low as 1200 to 1500
calories o day. Some years ugo it was
felt that the average woman ought to
consume 2500 calories a duy. Perhaps
this low diet level contributes to iron
deficiencles.

What Are Our Objectives?

Nutritional problems in the United
States have had a lot of publicity in the
past couple of years, and the Food and
Nutrition Board is supposed to evaluale
the national nutritional survey. 1 think
when it Is all over, things won'l be as
bad as people think they are.

One of the difficulties in this busi-
ness of nutrition is trying to find out
what our objectives are. One point of
view Is that as long as we do aot have
identifiable diseases, we do not have a
problem. Not many people in the
United States die from malnutrition.
On the other hand, there is the extreme
where children in the ghettos go with-
out breakfast or lunch and are hungry
all day. They are not well fed.

The Case For Cereal Foods

It scems perfectly clear that if the
world is going to survive, it is going
to have to get population under control.
As long as population expands as rap-
idly os it is doing, cereal foods are go-
ing to have to supply much of the pro-
fein reguirements.

One reason why bubies get along on
low protein diets is because they do nol
grow very fast. A baby will take on
50 to 100 grams and grow about 5 grams
a doy. A three or four year old child
will only grow 5 to 6 grams o day. The
amount of food tissue that he has to lay
down s very small,

1t is o fact that much of the work on
protein studies is done with rats and
not human beings. Muny industry
groups in the food indusiry are cooper-
ating together—in meat packing, dairy
industry, the citrus fruit segment, etc.

Cercal products however have gone
their own separale ways and ore suffer-
ing from a poor image. Recently heart
disease and coronaries are of epidemic
proportions in this country. People are
going to continue to eal meat, but we
need n high ratio of unsaturated fats
and more cereals. You can lower the
serum cholesterol by diet.

(Continued on page 24)
23

¥
i
B
I

S




e ————————————

o — W g

Th — ——

Improving Our
Nutritional Image—
(Continued from page 23)

Getting down to basics—the most ef-
fective diets get rid of saturated fats by
cutting down on dairy products and
meat fats and increasing the consump-
tion of cercals. There would be an im-
provement in the American diet jf
cereals were eaten without sugar,
Starch, sugar, and carbohydrates are
not interchangeable, You cannot make
a diet without carbohydrates In it,

The interesting thing about this Is
that nobody wants to do anything in a
positive way . . , the medical profes-
glon really can't do the job because
doctors don't know that much about
diet,

It diets are going to be modified on
any scale, it is going to have to be con-
venient to do so,

Somehow, we have to educate the
medical profession and the consuming
public on nutrition,

——

Dry Cereals Criticized

Robert Choate, a Washington nutri-
tion consultant, charged before a Sen-
ate subcommittee that at least forty of
the country's sixty leading fry break-
fast cereals have little nutiitonial val-
ue. This comparison was based on com-
parative conteats of nine basic nu-
trients In a typical one-ounce serving:
protein, iron, and Vitamins A, B, C,
and D, He concluded that most of the
cereals “fatten but do little to prevent
malnutrition,”

Mr. Choate, who helped organize last
December’s White House Conference
on Food, Nutrition and Health, calls for
the Food and Drug Adminlstration to
set nutrient standards.

His criticlsms at the hearings were
immediately challenged by Kellogg
Company and General Foods, the coun-
try's two largest cereal makers,

Joe Cappo, business writer In the
Chicago Daily News, criticized the
public relations effort of the cereal
companles. He stated that a PR man
at Quaker Oats denied any of the com-
pany's cereals were “non-nutritional,”
even though that allegation was not
made,

Another publicist sald there were
many technical errors In Choate's re-
port, but he didn't actually say that the
Choate report was wrong.

But the consumer isn't ignorant.
They know from watching a new series
of TV commerclals being aired that
Heury Aaron cannot play baseball very
well unless he starts his day with
Wheaties, one of the lower-rated
cereals,

24

The Wheat and Wheat Foods Foun-
dation, an organization proposed to do
research and promotion of wheat foods
(and talked about for the last five
years) meets in Washington in late
August to see what they can do to get
off the ground,
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Jomes J, Winsten

Comments on Iron

James J, Winston, director of re-
search for NM.M.A., had this to say
about iron at the convention:

The macaroni industry is manufac.
turing a great deal of wheat and soya
macaroni which is purchased by the
U. 8. Department of Agriculture and |s
given gratis to impoverished people
throughout the country. For the past
several months, the USDA has been
purchasing anywhere from 2 to 4 mil-
lion pounds a month of this food, and
we understand that this product has a
high degree of acceptability,

The macaroni industry has always
played a very positive role in making
changes In our standards in order to
include Important nutrients ta help the
consumer. In the 1940's our standards
were promulgated and amended to per-
mit the use of defatted soya flour,
defatted wheat germ, dried yeast and
above all an optional enrich~4 maca-
roni and egg noodle product,

You may be s‘artled to learn that
our Industry had to put up a vigorous
fight In order to convince the Food and
Drug Administration and certain nutrj-
tionists that our products would be an
effective vehicle for vitamin and iron
enrichment. It is alsg significant to note
that our enrichment is maintalned at a
high level In order to compensate for
any losses of water soluble vitamins
which may be incurred during the
cooking process because of the leaching

of some of the water soluble nutri g,

It is still noteworthy that 4 olnces
of macaroni (when cooked as dirc ted)
will provide at least 35% of the rainj.
mum daily requirements of iron; s0%
of thiamine requirements; 25% of tibg.
flavin requirements, and 40 of the
niacin requirements,

Proposed Iron Increase

Recently the flour and bread indy;s.
try petitioned the Food & Drug Admin.
istration to raise the enrichment leye|
particularly with regard to iron con-
tent, We, in the macaronl industry,
must bear {n mind that whereas bread
and rolls are consumed in a few days,
enriched macaroni-noodle Products
may be in commerce a number of
months. Our products are not consid-
ered perishable since they are still in
a8 wholesome, edible condition even
after a year in storage under the proper
conditions. Therefore, In order to safe.
guard the whalesomeness of our prod-
ucts, we must be very chary and must
make certain that any significant in-
crease of the iron content will not be
conducive to spoilage or rancidity,

Btudies Going On

The laboratory of this Association
has recently conducted an Investigation
as to the effect of high levels of iron
in macaroni-noodle products, One of
the interesting findings of this investj-
gatlon is that a higher level of iron,
whether It is derived from ferrous sul-
fate or sodium iron pyrophosphate, can
result In a change in the blandnes: of
the product by imparting a slightly
metalllc taste, Therefore, it behooves
us to keep in abeyance any change in
our Standards until we have sele:'ed
or found an fron compound which as
a high degree of assimilation and at
the same time will not have any d-
verse effect on the taste during e
storage period.

We welcome every opportunity o
improve the nutritional quality of cur
products s0 as to conform with the
thinking of the nutritionists In tlis
country.

T O AN

Merck Quits Glutamate
Merck & Co, Inc, a major producer
of monosodium glutamate since 1058,
‘has announced plans to withdraw as a
supplier of the flavor enhancer when
Its present supplies have been sold.
The company, which stopped manu-
facturing MSG late last year, sald that
the heavy imports of monosodium glu-
tamate Into this country from Japan
have eroded prices to the extent that
the product s no longer profitable.
Merck expects Its supplies to be ex-
hausted by the end of summer.
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In more than 6 decades of producing c:strusi;n cf.iiu:sli
we have maintained our policy of assuring the ::d
industry of quality, workmanship, service and extru
results, ‘
May we suggest that you take advantage of this tradi-
tion and dedication.

N.Y., US.A. 11215
7 THIRD AVE. BROOKLYN, i
i Telophone: (212) 499-3555

" Makers Since 1903 —
ﬁnml ll’l".' é:::l"“' .D'k.. ..- d In Same Family
With Menag




DEMACO Automatic Continuous
Lines will insure your maximum profit by eliminating any unneces-
sary production labor costs. DEMACO's rugged equipment also will
give you added bonuses by reducing your maintenance costs to a
minimum and by giving you years of trouble free service.

DE FRANCISCI MACHINE CORPORATION

46-45 Metropolitan Ave., Brooklyn, NY. 11237, USA. * Phone: 212-386-9880, 386-1799
* Phone: 312-362-1031

7722722272272/ 7777777 Western Rep.: HOSKINS CO. P.0. Box 112, Libertyville, Illinois, US.A.
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Y assigned topic is “Curbing Ris-

ing Costs” What this really
means, of course, Is operating your
company so that at the end of the year,
there is still some money left to divide
up among the owners. In other words,
profit is the name of the gamel

Of course, we lucky Midwestern
manufacturers have a very simple
profit moking formula. We just sit back
and let the Eastern manufacturers raise
prices and then our increased sales
more than amortize our overhead and
those creeping increases in labor,
frelght, and raw materials.

I gave a great deal of thought to the
substance of this presentation since I
am facing, collectively, gentlemen with
many years of macaroni expetrience,
but here goes.

Check the Water

Before you dive in to take a swim,
you first check to learn how deep the
water is. So, let's take a look at this
Olympic-size Business Pool they call
“Our National Economy" in which we
all have to swim,

Up through the end of World War II,
our rate of inflation averaged a little
over 2¥4% a year, Since that time it
has raced along in the range of 5 to 6%
ecach year,

Looking ahead, belween Govern-
ment's feeble attempts to slow the
Economy and labor's current Contest
for Highest Wages and Benefits, we
should conservatively expect an aver-
oge inflationary increase of about 4%
each year during the next 10 years.

All the figure twisting experts warn
us about the use of so-called “aver-
ages." It's like the poor fellow standing
with one foot in a bucket of ice water
and the other in a bucket of boiling
water. His “average”" temperature is
still D8.6*, but who would want to be
in his shoes!

So even though I may wind up with
both feet in “hot water” let's accept the
experts’ forecast of an “average” an-
nual [nflation increase of 4% for the
next ten years. As the Savings and
Loan ads say, compounding this rate of
interest will give you a total Increase
of almost §0% in only 10 years!

Just think of it. In the next 10 years,
our costs will increase 50%. During that
time we must operate our companies
to provide for enough dlvidends to off-
set this Inflationary spiral plus some
reserve for growth, merger, acquisition
or whatever your goals may be,
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Here is how we spell PROFITS at
The John B. Canepa Company: P as in
PLAN; R as in REVIEW; O as in
ORGANIZE; F as in FUND; 1 as in
IMPLEMENT; T as in TRIM; and 8 as
in SELL!

Plan

Not one of us here would consider
driving across this country of ours
without a road map, Yet . .,

—how many manufacturers plod along
from year to year operating their
plant equipment until repair parts
are not available?

—how many run a 50¢ per case allow-
ance on their items because the com-
petition ran 45¢ per case?

—how many bought new typewriters
for the girls in the office because the
salesman had a good deal—and be-
sides, the new green color goes well
with the new draperies?

—or hired that salesman who quit a
major competitor because he “might"”
have an “in" with the Big Chain
you've been after?

Expedients, impulsive, 1ll-conceived
promotions, arbitrary purchases and
hirings can only nip away at profits.
That's why our spelling of PROFITS
includes P for PLAN—plan your goals
and objectives. You can't get there
without some sort of map, Wandering
aimlessly costs time and money.

Your goals must be both realistic
and attainable, They should cover both
short-term and long-term. They must
be flexible enough to adapt to sudden
and unpredictable changes. Most im-
portant of all—these goals must be
communicated to those responsible for
their accomplishment.

First you must determine your proft
objectives whether it's “50%" before
taxes which we show at Canepa Com-
pany, or . . . down to the high volume,
low margin chain store profits of 2 or
3%, %

These profit percentages, of course,
relate to your sales volume objectives,
Here it will be important to outline
your goals over a 1- 5- or even 10-year
perlod. It will form a basis for produc-
tlon projections and the anticipated
need for additional or higher capacity
production equipment and, possibly,
additional plant facllities.

These long range plans may be gen-
eral, but should include potential defi-
cits which may be encountered during
the early period of new market or new
product development.

TR

CURBING RISING COSTS

by F. Donby Allen, President, John B, Canepa Company

\

F. Denby Allen

Review

Our next letter is R for REVIEW.
A complete and thorough review of
your own past data. This should encom-
pass not only the previous year, but a
period of from 6 to 10 years.

A careful study will provide a basis
for shaping the future operation of
your business. Over a period of yoars.
Ask_yourself:

Has labor increased In its percentage
share of the cost of goods sold? Perhaps
it's time to look at more auton ited
equipment,

Has selling exceeded its proportit -ate
share of expense?

Perhaps a re-division of territori s
In order or more retail sales assist- ‘ice
is needed from b:okers or even the
elimination of a consistently unp: iil-
able sales market.

Collecting and listing data is ne
thing, but the important thing is the
intelligent interpretation of this dita
with the ultimate shaping of effective
management policies. !

Whatever method of interpretation
you use, be it a percentage of cost of
sales, a percentage of selling prices, or
a cost per case or cost per pound, it is
important that the data and the related
cost items be reviewed over a longer
period than a simple “this year" over
“last year” comparison. Your Alh:l'
should be to exceed that “record year
4 or 5 years ago, and not just to stay
ahead of last year.
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NoODLES [ 77 ]OR OTHER SPECIALTY SHAPES,
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FINEST DURUM f’WHEAT PRODUCTS AVAILABE.

Q9 AMBER

/AT THE TIME

MILLING DIVISION

FARMERS UNION GRAIN TERMINAL ASSOCIATION

Milis at Rush City,

—_ ices: St. Paul, Minn, 55101
BT — amaen| B Telephone: (612) 646.9433
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Organixe

Which brings us to our next PROFIT
letter O for ORGANIZE. This involves
the organization of all available facts
and data. There is a wealth of data
available for constructive analysis:
government reports,
financial reports of competitors and
related industries,
our own association bulletins,
Industry studies in financial publica-
tions,
newspaper market studles, consumer
studles,
Chein Store Age and Progressiv:
Grocer store movement studies,
and I could go on and on.
Look te your suppliers for equipment
data and performance expectations.
Again, all outside data must be sub-
ject to intelligent interpretation—
watch out for those averages. Deter-
mine whether or not financial figures
are carried on the same basis as yours,
Are R & D and unususl expense jtems
expensed during the year incurred or
are they amortized over a period of
years?
Are inventories carried on the same
basis—"Last In-First Out" or “First
In-Last Out"?
In other words, don't compare apples
and oranges.
On the basis of this organized data,
you have been able to set up your short
and long range objectives. Compare
them with available data to determine
if they are truly realistic. You should
have been organized into categories of
objectives—profits, sales, production,
ete,
Fund

You are now ready for our next letter
of PROFITS and that is F for FUND
meaning fund a budget to accomplish
your goals. -

Did your plans include the develop-
ment of a new dinner? Are you going
to purchase new, improved packaging
or manufacturing equipment? Have
you decided to crack that big sales
market to the South?

Whatever your goal is, be as accurate
in your estimates as possible, and set
up a definite budget for the attainment
of that goal. Again, flexibility must be
maintalned.

That new dinner may require extra
equipment you didn't anticipate or that
new plant equipment may require
structural changes in your building to
accommodate it, or your competitor in
that sales market to the South got wind
of your efforts and has a generous
promotional allowance on his products
to keep you out.
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Budgets are yardsticks or guidelines
for planning purposes only. Don't let
them restrict your goal attainment by
not being prepared to Fund your Pro-
gram! The time to be most critical is
in the planning stages. Plan your goal,
Review the facts. Organize the data.
And then be prepared to Fund the Pro-
gram and see it through.

Implement

You are now ready for the next step
in our tour through PROFITS: I is for
IMPLEMENT Your Program.

The first step in implementing any
carefully laid out plan is thorough com-
munication. As elementary as it may
sound, this is probably the most im-
portant link in the chain of gelting
something accomplished; and the lack
of proper communication is responsible
for more project failures than any other
cause,

Spell out very clearly what it is you
expect of the people necessary to the
execution of the Program, If at all pos-
sible, give the people involved the
over-all goal of the project. Glve them
a feeling of involvement and they will
feel a closer relationship to the entire
program,

Communicate to make them “slatel
You will be amazed at the smwpansive-
ness of people when they feel they are
truly part of a team working towards
the same goal,

Ideas and shortcuts will come from
the least likely source. Errors will be
minimized or eliminated. Most im-
portant, at the completion, your people
will feel a real sense of accomplish-
ment which Is worth more than money
to many employees.

The next step in the implementing
of your program Is to GENERATE—
Benerate enthusiasm yourself—gener-
ate continuing interest in the progress
of the steps of the program—generate
Ppositiveness,

It shouldn't be: “Charlie, didn't you
get those new boxes in here yet?", but
rather: “Charlie, I'll bet you're as an-
xlous as I am to get thost new boxes
in. Let me know as soon as they ar-
rive!” You can bet Charlie will get on
that phone immediately, without anger
or bitterness, and convey your anxious-
ness and enthusiasm to the supplier,

To round out the simple three-step
program of implementing your project,
don't forget to CONGRATULATE. A
word of praise for the person responsi-
ble for the completion of his part of
the project can only add to the success
of your next venture,

Did someone beat his deadline? Let
him know you appreciate it. Did some-

one cut a few cents off the cost of “0me
item necessary to the projaet? Lo him
know you realize it. Congratulatc sip.
cerely and honestly for extra cifort,
cost savings, new ideas, and especially
at the completion of the project, Thus
Your formula for the successful imple.
menting of your project is simple;
COMMUNICATE——GENERATE——CON-
GRATULATE.
Trim

T for TRIM TIME. Trim excess fat
This portion is not for “welght watch.
ers” but for "Profit Watchers" Now
we will utlllze more of the benefits of
the REVIEW and ORGANIZE portion
of our PROFITS formula. Actually
when you reviewed your own past fig-
ures and after you organlzed this and
all other available data, you had formed
the basis for your Trimming operation.

Start with a critical analysis of your
major raw materials, In our case, of
course, it Is Semolina or Flour, Were
you buying P.D.8.7 Check back, Could
Yyou have contracted for 25, 50 or 100
cars at a more favorable price? Is one
supplicr consistently higher? Find out
why.

How about your packaging material
suppliers? Did the supplier who saved
you 13¢/M now cost you more than
that in lost production time because of
delayed deliveries or excess spoilage
because of defects in the packaging
materials?

At Canepa Company we solicit bids
at least once a year, Our present sup-
pliers know this and understand our
policy. We have made relatively few
changes in the past few years, but our
costs have remained competitive.

As managers, you must dig dcoper
to ferret out profit eaters. Are ou: .ide
warehousing costs increasing? Perhaps
You can reduce the size of the in:cn-
tories carried by more effective ¢:les
forecasting and inventory managen: nt.
Look for those items sitting in wire-
houses with relatively no movem nt.
You may have paid more In storage
costs than the item originally cost to
manufacture,

. Examine your own sales records for
an extended period. Are those square
wagon wheels showing declining sales

. despite your investment In the special

dles and that expensive divided carton?

It takes courage to trim the fat, but
even If It might have been your own
bralnstorm where an iter s not show-
ing the growth and potentlal projected
for it, you must have the courage to
drop it from your line, The successful
chain operators have no room for slow

(Continued on page 32)
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BELT CONVEYORS

A complete line of sanitary, modern streamlined standardized belt

lications. Cuslom spo-
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"VIBRATING CONVEYORS . 4
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oge System with first-in and
first-out for the storage ol
non-free-flowing materials
such as snack foods, cookles,
frozen foods and/or other
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turn runs, Compact, sell cloan-
Write for Bullotin CMV-10

Ique system for the

Jl\lmllll?liﬂ'lumll distributlon and
delivery of non-lron-flowing
products from sloragoe to mul- ing.
tiple packaging pelnts.on de-
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Positive delivery on demand.
No starvation possible. No re-
circulation which ceauses
product degradation. Fead
any number of packaglng
machines at difforent rates
simultaneously.

Copdcities up to 70,000 Jbs.
Bulletin CAC-20
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ELECTRIC PANELS AND CONTROLS
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The key to practical automation Is
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Curbing Rising Costs—

All our sales staff realize th
e ze they have of the Foreman in Motivation," “Mini.

the responsibility of maintaining a 110 mizing Hazards of Statl: Elect i
- ity

year history of the sale of !
moving shelf warmers despite possible Cross Macaroni Products and ‘o:;' F;': S:‘:h]:l:zh ;::'e";l"“"? ner
achine? “New

higher individual margins. Tu
& rnover is Preciate the import
R e ot 1he oy L I eee, l‘.‘El'l!llI?y . ance of building for Approaches to Productivity,” “Devel.
space is valuable and costly, Don' SEio8 Sashiticiste - Taly b ‘
4 Y n't As h o ut also Edy.
vaste it with slow-moving profit eaters. regionTlusnl:: Bonele, ws oy, o0 o 300 ;‘sz“em’ o
e X a managers {or the formu- NAance Control,” “Syste, 'l
it b s oL s promaa{ Ty 4, Mollted Siciow it
of replacing expensive 4 2:1 men in the field, ;ad actually jn  Téchnique,” “Our Experience wi
plant labor with fouch with ‘ne reizitar 1 B iy
i ‘he reiailsr', problems and Eineered Time Standard
i Sl iyt S i o el by u g e Work” “Sling A Pl
Jaich e on itpetitors, Our sales data Is com- Froblems,” “Impact of
the n::enrafi:::.r :vu;p::{:e; "f,'-‘Eunry for puter generated and gives us le‘:'xrl;- Planning and thedul[ng?'uTlf 'l'-:’l":r °:
e, ed about a pos- forial comparison against the previous CO'S ©f Project Management | i
better uulizali:nDorsal])izkle:{"oms ;:r fednirl:dmlﬂ for each customer on an Engineering-Maintenance F‘“"’E g
ers' men to Individual item basis. O 7 .
:;ilt:e t-ihm‘:e rising selling costs. We also Provide us with reports u:ul'ﬁ:: n::n DI‘IAI W.."'J:nnlyals Dt Byer]
a co ﬁ out the possible elimination of conditions in the retail stores Ilatl . Okt pap coawelopoant—Viek
nsistent money-losing territory. competitive items, frontals and :'l“g Moty oh S oz Mok Vasigplhi
Decisions like these take courage but °E2Inst our own, : ST ?:eanu S b L
i e WS o ge but o anagement by Objectives be Used
friend relationship with a brok di e e ekt oo (8 LN onamte b Sermonsal .
plier, or sometime roker, sup. ditions by short range and long range Maintenance Cost Reduction Program
must stand the tedt’ of o oPloyees  analyses of this data. Up to now, our !hat was Effective,” “Growing I
v of profit produc- %?g{:’:[ r:r:}mum of PLANNING, RE- !ance of Protection Against Gmfl::
» ORGANIZING, FUNDING, Foult Leakage,” “H
feosour first responsibilty is to the ef- T LEMENTING, TRIMMING, AND ~Chltct-Engineer  More gﬁ:ﬂ:ﬂ?’t
ll;o‘: aT‘;::gemeﬂ; of your company, SELLING has been a successful one, “Selling the Custodial Worker on Qual-
consur'nlng o ::I.l' c:’lotw wasteful, profit I sincerely hope that all of the maca- "Ity FeHinanes, | S| Waatharhend
poptpte, Lo o continue with- roni manufacturers here have the best iz "Cyanlde $ <Chrome. - Wah
So some canstructive action, those un ‘SPELL OF PROFITS" during the wg gy "Our PM Program Help
ollow the same practlce, sotalng years, e :.:d Reduce Breakdowns by 50%,"
T ot o e ‘Burned-Out Electric Motors—Repair
of announcing “We'll have to cut costs,” P % Replnca?l" et ot f
It can only be accomplished by careful, apers on El‘lglnllring spection During Construction,” "Main-
SRt e et Ty ) And Muinhnnnu tenance Improvement through a Tech-
VIEW and ORGANIZATION of avail After t e i
able data to arrive at th t o e e, pulcy for Alro,
able daa o arve ot 1 el Points of the publication of papers pcoonid i1 :o. lndustx;i.al Hyglene Aspects of
sl agrch ] A :’o ’t-e :l'l:lp]emen. the annual Plant Engineering & Main- & an E-'lf_:?llns. “Mainfenance Cost
s cutting pro- tce]nance Show has been announced by ontrol," “Use of Consultants in Plant
o pujﬁfo :: zollak. Inc., the New York ex. g:ﬁ::lee!ring & Maintenance from the
And that b Hoeae i management fitm which pro- B L aanaottag L
i rings us the 8—End of panca gn ant Engineering & Mainte. 28°Ment.” “Use of Consultants in I"\ant
r PROFITS story. Even with the 4 ce Show and the concurrent con- Engincering & Maintenance from the
most effective management Tabg Tk
the most efficlient pl ent programs, bl el Brocess Manugem: k"
the mot effici A t"d‘"' operation, and The 1870 show and conference took Problems Caused by Unbalanced "ol
il maie accounting and Elace In Chicago and the next one will tages,” “A Comprehensive Malnten ace
" srb] m available . . . no profits b held in Cleveland, March 22.25, Informatlon and Control Syst.n,"
SELE?” e unless you SELL! SELL! an’:;‘:;':ﬂ“: be"i'l’ required to purchage “How Can Maintenance Contribute Di-
€ volume containing all the rectly to the "
s R papers, plant enginesrier oo ALl o Success of the Businc:s?
+ + + deal. Will any sal ea d' ++deal nance executives now will be able le. EP; e e iy
he must give merehn:dulm an admit that purchase single coples at $1.25 enclt: ;ln i i l'?' o) i
he can sell it? O se away before postpaid. aintenance,” “Designing Efficient ite-
ne of the quickest ways Fifty-three papers have been pub :fiVinxllnd e o
pub- ccountng and Budgeting for Mainte-

kno 0! f d ludl, wo Whlcll were -nance, Dellllllus and Const
1 w of to ruin the E"ecuVE"Qu o lish "
she ing| ng t not

S b e avni]ah_le at the time of the conference. nn Inte,

should be Sell l'li-d::'l't :i:rtl I;{ll!sl it i’:e:;l :;:e‘ thut ?mhw"m the entire Zetting ltl:et eguil::!:;lnzl:ﬁ:‘]’l::s"e“—d
: may obtain them for $25, post- Budget,” *

ﬂ-‘“nﬂ::rw‘:ganiznuon we attempt to Pald. In all cases, a check must ac:’om- ltru:li'ﬂ‘n ‘?n::ilu nl;a;l: ot l:oo.f crt

oy Tz ome:, first and foremost, Pany the order and sent to Clapp & Upgrading P, ity

: ce and quality, We attempt Pollak, Inc, 245 Park Avenue, New ing" i b
o package our products as attractively ~ York, N.Y. 10017, i %

as possible with maximum convenierore

for the supermarket operator and *

housewife.
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Also, "Contributi I
val‘;l:ltT ;overed" l‘?clude “Lubrication neering to Desl:n ol';la':tfnlllzllm;l Er:‘:“'
) rocess,” “Safety and Related Construction,” “Motlvation of Super-

Matters Pertaining to Security,” “Role visors and Other Employees” “Train-
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ees to be Cost technical and econnwmic meetings at This idea of operating for a profit to
Conscious,”  “Today's Recommended internatoinal level. The time-table for all stakeholders carries “with it the evi-
Lightin® Practices: Creating a Visual these meetings is being prepared. dence of meaningful concern about lh‘e.
Eaviron nent,” “Sectionalized Preven- Visitors will be admitted from 8 am. impact of our actionsona total society,
jive Mu ntenance,” “Decentralizing Pre- {o 6 p.m. without a break, Sundays and Mr. Harrison said.
wentive Maintenance with Minimum holidays included. Foreign visitors will Consumerism is being fueled partly
paperwork,” “Guide to Installing o enjoy free entrance on presentation of by rising food prices, amid Increasing
prograr of Maintenance Planning and passport. On the exhibition premises concern for clarity of expression in
scheduling with Work Measurement,” exhibitors and visitors will have at vyalue and pricing, he said.
“Considering Alr and Water Pollution their disposal, in addition to all the The food industry has been a prime
at Plant Design Stage,” "Developing an usual facilities, the followng services: target of the consumerism movement,
Adaptable Tralning Program that Will linguistic secretariat, offices for book- My Harrison stressed, but “how much
Fit Any Plant," “Responsibility and ing accommodation, travel BEencY, control and supervision in the name of
Accountability—Definition and Appll- banks and exchange offices, offices of  onsumerism can our soclal, economic
qlion,” “Key Factors in Choosing a the Minisiry for foreign trade and of ;n4 political system afford without los-
General Contractor,” “Delegation—Vi- the Institute for foreign trade, informa- fng more than it gains?"
tal Management Tool," “Use of Vibra- tion and press services, telegraph and
tion Analyzing Equipment,” and “De- telephone. Rellance on Routine
veloping @ Flexible Lighting System In Further details about the Exhibition Consumerism Is developing dual pric-
1 New Plant.” can be cbtained from the IPACK-IMA |0 giandardized labeling, fair packag-
General Secretariat, 62 via C. Ravizza, ing and a host of other changes requir-
Plans for IPACK-IMA 20149 Milano, Italy. ing operating responses, But at the same
The seventh edition of TPACK-IMA

time, he continued, stores are Increasing

s in size, in complexity, in producl and

ﬁmﬁ?ax‘oﬁgmﬁiiﬂx‘;ﬁstﬁﬂ Most Noodles Extruded departmental variely, Moreover, tasks

Huhlneryl Mechanical Handling) is to D20 Maldari, the die-maker, writes in the store are becoming more special-

be held on May 24-30, 1871 within the concerning ‘Durum Definitions,” page ized, with more reliance on routine than
Milan Trade Fair Grounds. 10, Macaroni Journal for July. “I wish on versatility.

The work of organising is now in full :}' ;d;]’;t;:':: lmg"' n::;d:;’l::;i;",;:: “Indeed, it may well be that a time is
swing and it can alrendy be announced o ; his b 01'“' N Iro‘ the being faced when we are in danger of
that the Show will take place on trend has ee'r} FRat awey L being enslaved by the procedures of the

rolled noodle. business,” he sald. To remain viable the

ground-floor pavilions (pavilions: 12,
13, 17, 18 and on the ground-floor of organization must, as it matures, guard
against letting the “success dream"” be-

“Meccanica 7") with a total surface
area measuring 80,000 square melres Consumerism Danglr " come subservient to the procedures, he
and with 58,000 square melres of area ;f,hf::d':unpf“:::i:':h;t gc:\:le'::-lmme:n::; said.

L { P “We can't let techniques and tech-

wder cover. An enlargement of the trols and protective legislation that
wren occupled by exhibitors is being ::i]!‘l ‘ge "deulll')oyed by the overwhelm- ROlOBY. complexity and diversity, secur-

considered - 71 is expect-

ed lo he 01'1: :!If::‘:e‘;:l‘rn: :nternntl)fm. ing custs of a haphazard and discrimina- :‘?’ r‘:"ﬂn"%:::‘::‘;:r;‘“ t:‘::ingw'"’?‘:;:

al Exl.ibitions held in Europe, thanks tory enforcement.” " ndp[ IRliment,” Mr. HnrrT:: = sald

108 general effort of coordination alm.  “There is the real danger that con. .c.:',” nedur: me:‘ STy c;n . Iy

ing at ratlonalising the programme of Sumer legislation may, in {ime, seduce  EFRESCUFES MUKt EVeye Sema oY
the consumer into such o false sense of the means of achleving the dream.

ln zed ib| .
R security and dependence as to deprive
Equipment Displays him of any normal sense of responsibil-

The machines and products on show il,v,:r :?d sell ;eliance as wle km:w i!l."“
willl for aging: ma- s was the message given lo retail- 2
chine nndm:f.kl;l:l[:;:yd pe::;pfneﬁl for ers by Richard D. Harrison, president, P'-;:ﬁl' diﬂn:ll“‘;:lrdlerlngfan:: mc{:hnnbc‘lii)mi
the 1 .nufacture of every type of pack- Fleming Company, Oklahoma City, who W ;estrs c?i ‘:‘"é:m'?f:! J:nkl'ls .
Ing o- 1 packing material, machines and  Was re-elected president of Super Mar- :alsﬂl Suo::M rl;( % HE A le'lrison
subsi-iary equipment for the packaging ket Institute at the annual convention ‘: i ’; ua:i:d lhn‘tl ""““-! cm:n uller e
of pr- Jucts of every type, raw materi- recently. ::l::f form of technology \:::re alloweﬁ
als a4 products used in packaging, all He told the luncheon audience that 1o replace the Intultive merchandising
types of packing and packing material; the time has come to begin operating judgment of the individual, the industry
for mechanical handling: 1ift trucks, their businesses nol just to make a profit Ul fasd-ranch i uinl.that it would
elevators, conveyor belts, pallets, box- for shamh?ldcu, but a profit flor the oo longes . A4 l.oprespun & Witk
g:il.;lf;;ﬁ%nﬁﬂﬁﬁhf,ﬁck,;’,ﬁﬁ,‘,:f;. ln;i: Penghl ol “all ayr slakeholders: citement and innovation for the con-
thines and equipment for the soft Broad Term AumeEr:
drink industry, confectionery industry, wStakeholders” is a much broader However, technology has been bene-
dairy industry, olls and fats industry, term than ughareholders,” he continued. ficial in operation procedures and the

industry has a new sophistication and

mills and animal feedstuffs, production “Attitudinally and factually, it Includes
of bread, “grissinl,” blscuits, produc- not only the owners and the employees a new furmality. It has brought auto-

tlon of pasta and analytical appliances of the business but recognizes the matic data retrieval check stands, and
for the foodstutfs industry. stroag stake in that business held by all  computers are becoming more Impor-
of the other elements of our soclal tant in the allocation of self space to

Industry Meetings fabric, including our community, our products, he sald.

Ipack-Ima will house and promote State and our country.”

SepTeMaer, 1970

ing Maintenance Employ

Computer Vislons

Not too many years ago, when the
industry had visions of letting the comn-
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Mote than 50 BUHLER engineers and macaroni specialists

are eng in a continuous research and development pro-

gnm to improve the performance of macaroni-manufacturing
t.

Thcir effort is paying off for you, the macaroni producer.

- BUHLER'S researchers have developed new eﬁulpment with
aapacilics up to 10,000 pounds per hour while constantly
upgrading equipment of more standard sizes.

" Here, for example, are just a few major BUHLER develop-

ments of the past few years:

¢ New Single, Twin and Four-Screw Presses

¢ New Long Goods Spreader

® New Long Goods Cutter

o New Long Goods Driers with continuous drives
and plastic side panels

¢ New Short Goods Driers with stronger product
conveyors, design which keeps the prod-
uct from the conveyor chain, plastic side
panels,

1 and all these machines sturdier and more sanitary than

This continuing development program is just one reason
why :UHLER is supplying an ever-increasing share of the new

Final : ;
assembly of prototype of giant new 3,500-pound press In Buhler's Minneapolis plant.

Higher capacity .

e
mace: 'nl equipment installed in the United States.
G'“m fﬁ @ _Arother reason is BUHLER'S guarantee that all equipment
. 0 ‘"nq e e will ricet specified production rates,
Arsther is the fast parts service from BuuLer's Minne-

apoli. warehouse which contains North America’s largest

h“er s“""ﬂﬁon iy e stock of spare parts for macaroni equipment,

But BunLER engineers are never satisfied. Rescarch is
conlinuing. Other exciting new macaroni machines are now
in the development or field testing stages.

l ®
ess Muln'enﬂn(e o0 0 Warch for them,

THE BUHLER CORPORATION
8925 Wayzata Blvd., Minneapolis, Minn, 55426
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INDEX TO
ADVERTISERS
Page
A DM Milling Co. ... 15
Amber Milling Divislon ... .. 29
Aseeco Corporetion ... ... n

Clermont-Paven ... 21.22
DeFrencisci Machine Corporetion __...26-27
Diemond Packeging Products Div. ... 37

FumolCorp. ... . ... 7
International Mubtifoods Corp. .......... . 38
Jacobs-Winston Laboretories, Inc, ...... L
Melderl & Sons, D, Ine, ... 23
National Macareni Mirs, Assn, ... . 9
Peavey Company Flour Mills _....... .. 1213
Rossotti Lithograph Corporation .......... 2
SoBrook Machl 3%
Waldbeum Company, Milton G, ........ 9
CLASSIFIED
ADVERTISING RATES
Went Ads .. $1.00 per line

Minimum $3.00
Display Advartising ... Retes on Application

FOR SALE—One Lynch Robo-Wrap, Model
101-V single tube, volumetric fill, 220V,
40 C, 3 phese hine in good working or-
der, Price megotiable, Two Cody-Key pack-
ety with scales, 110/220 V, 60 C, 3 phase.
Both are in good working order, Price ne-
gotiable, American Beauty Maoceronl Co.,
2381 Centerline Dr., St. Louis, Mo, 63141,
Phone 314-542.5046,

Complete line of
Noodle Cutting,
Copelletti and Gnocchi
Machinery

Units ® Cutting Machines
e (Neost)

Continuous Production Presses end
Sheeters: 25 te 250 Lb. Por Hour
Complete Line of
GIACOMO TORESANI
MACHINES

""We Invite Your Inquiries”

SoBROOK Machine

Div. of Valpl & Sea, Corp,
344 3nd Ave,
BROOKLYN, N.Y. 11215
Phene: (212) HY 9-3972
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Egg Production
Top 15 States

California is the No. 1 state in egg
production. The first three etates ac-
count for 25 peicent of the U, 8. total
for 1860, North Carolina moved up to
fourth place passing Iowa and Penn-
sylvania, Florida is now tenth and Ohlo
passed Minnesota for thirteenth place.

During the last two decades the num-
ber of people has Increased 25 percent.
Egg production jer hen has Increased
20 percent buv egg consumption has
decreased 20 percent,

(Millions of Eggs)
STATE 1968 STATE 1948
Calif. .....8,380 Calif. .....8,287
Lo | .5,426 Ga. .....,.4,092
Ark, ......3418 Ark, ......3,208

NC. ......3%5 Penn. ....,3,149
Penn. ,....4,268 Iowa ...,.3,004
Iowa .....2,865 NC. ......3,034
Ind. ......2,788 Ind. ......2,934
Tex ......2,648 Tex. ......2,030
Ala. ......2,628 Ala, ....,.2850
Fla. ......2,508 Miss. .....2,572

Miss. ..,..2,384 Fla. ......2412
NY. ......2203 NY. ......2400
Ohio ......2,185 Minn. .....2,270
Minn. .....2,122 Ohio .,....2,202

m .......1818 . .......1,858
Total 15 Total 15

states ,.48,140 states .,,48,008
Total 50 Total 50

states ,.68,778 states ..60,326

Egg Solids Production
Production of liquid egg products
(ingredients added) during June was
84,624,000 pounds, according to the
Crop Reporting Board. This is 11 per-
cent more than in May and 6 percent
above a year earlier. January through
June production of liquid egg totaled
384,088,000 pounds, 17 percent more
than in the same period of 1969,
Liquid egg produced for immediate
consumption during June was 9,788,000
pounds, 18 percent more than a year
earlier. The quantity used for drying
was 34,504,000 pounds, up 14 percent
from June 1060, The quantity used for.
freezing totaled 40,332,000 pounds, a de-
cline of 3 percent from a year earller,
Egg solids production totaled 10,358,-
000 pounds during June. This is 20 per-
cent above the previous month and 11
percent more than a year earlier, Egg
solide produced during January
through June totaled 36,023,000 pounds,
compared with 32,587,000 during the
same pericd of 1869. Production of
whole eggs amounted to 1,014,000
pounds, up 44 percent from June 1969,
Output of albumen solids totaled 1,512,-
000 pounds, an Increase of 34 percent
from a year earller, Output of yolk

sollds was 961,000 pounds, co ‘pared
with 1,182,000 in June 1969, Pro: 1etlon
of “other solids” was 6,871,000 ; junds,
8 percent above a year earller.

USDA Purchasing Progrz.q

On June 24 the Department of Agrl.
culture announced the conclusion of
their program to purchase scrambled
€gg mix for needy persons. In the three
months in which the program was iy
effect USDA bought 18,587,000 pounds
of mix at a total cost of $14,484,000, De.
liveries continued through the Summer
months,

Cook’s Corner—

(Continued from page 17)
though they will refrigerate well for
two or three days.

I save any drippings from the meat-
balls to add to my spaghetti sauce
which I also make up i at least double
batches so there . elwey: some on
hand. It doesn't take much «nger Lhan
preparing a single batch. Then when
minutes count, all I have to do s warm
the meatballs in the sauce and dinner
is ready in a jitfy,

At times I have even prepared spa-
ghettl ahead of time. I cook It just long
enough so it will wrap around a fork,
take from heat, run cold water over it,
drain and refrigerate. When the time
comes I put the partly cooked spaghetti
into a pan, cover with water, bring toa
boll and that's it. Spaghetti refrigcrales
well for at least a day or two.

Jim Garrigus

Alvin Karlin, Manager — Giucery
Products Division, Hygrade Food 'rod-
ucts Corporation, Detroit, annc.nced
the appointment of Jim W. Garri; :s as
Natlional Sales Manager of the G: cery
Products Division.

Mr. Garirgus comes to Hygrade ‘rom
Massengill & Company with prior ‘osi-
tions held at Spice Island Compar. and
Chicken of Sea Tuna Company.

He will be headquartered at the 1 J.
Grass Noodle Company, a dlvisi. : of
Hygrade in Chlcago.

John Cimino

John O. Cimino has been appoiited
sales manager of the St. Louis divizion,
American Beauly Macaroni Comp:ny,
according to P, F. Vagnino, presilent
of the firm.

Cimino, a 20-year veteran of the
American Beauly sales force, was for-
merly a unit manager headquartercd at
the Kansas City division offices.

He assumed his new dutles June 1
and now lives with his wife and @wﬂ
daughters at 1128 Villa View Drive,
Manchester, Mo.
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Kicking off

a new product?

To make your package a winner, pul Diamclmlz ZZ?:;%N
i {fer a comple —
roducls on your team. We of  Co
rrnm design through top quality pnr:)ug;'ara;;‘.rl1 wr:ao:o:a::u:g
i ackaging pr I
you to plan the enurg p i
i -ol-purchase and m .
completion. Even point-o : L
i i | on the right kind 0
aids. Plus experienced counse r e
i i i Toltal Capability. Let u
losing equipment. This Is !
::ﬁi:nslra?e how it can work effectively for you. Call us.
There's a Diamond man who can carry the ball for you.

PACKAGING PRODUCTS Dl\l}'lllgz
DIAMOND NATIONALCORPORA OIS
733 THIRD AVENUE NEW YORK.N Y. 10017/12121 697
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